


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Virgil R. Deane 


VIRGIL R. DEANE of Jacksonville Beach, Flonda 





... this one in 1945 ... this one in 1953 


and both were delivered in Gross Mounts 


(Aren't these twin dogs something!) 


“As one who has been engaged in the photo on Gross for consistently delivering the best 

graphy profession since 1935, I've long been in design and good taste and we like the 

acquainted with the quality of Gross Mounts. friendly attitude and courteous treatment ex 

We've had our own studio since 1945 in tended to us by everyone connected with the 

Jacksonville Beach, one of the fastest growing company.’ 

small cities in this wonderful state of Florida 

(population 1940, 4,600 . 1950, 10,800) 

And we're thankful to be able to say thot 

our business has kept pace with the growth of Jacksonville Beach, Florida 

the community. We do quite a variety of work : 

—news, fashion, publicity, aerials, portraits P. S. Virgil believes in taking an active part 

and commercials—ond have concluded thot in community activities. He has been for five 

mounting should not be limited to portraits years secretary of the Rotary Club, a member 

onty of the Masonic Lodge, the Chamber of Com 

merce, Past-President of the Junior Chamber 

‘Our motto has always been, ‘Regardless of of Commerce, and now 


DEANE’S STUDIO 
Josephine and Virgil R. Deane 


serving as a member 
the assignment or the customer, we will de of the City Planning Board and a member of 
liver the very best quality we know how’ and, the City Recreation Board. An active member 
naturally, our work is delivered in Gross of the Florida Photographer's Association and 


if you are nof on our Mounts. We have learned that we can depend the Photographers Association of America 


calling list, write us for 
information in detail. 


THE GROSS PHOTO SUPPLY CO. 


MANWFACTURERS , TOLEDO 12, OHIO 
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Make better negatives — with Superpan Portrait Film 


chromatic lustrial uses 

puonally If you are secking new ways to 
lerail improve the quality of your owt 
tudio york, get acquainted with Ansco 


Superpan Portrait Film—the choi 


of many outstanding photographer 
gen idio work, Ansco, Binghamton, N. Y. A Divi 


or cor cial il sion of General Aniline & Film Cor FILM & PAPER 


pictorial lands ap if poration From Rese av h to Reality 


"RESULTS... 
the great OGGIANO 
selects the 


feeleall fpilar 


“WHY | LIKE THE PORTRAIT VERITAR.. .” 


“I have discovered after many years of searching, that the Veritar 
is the type of lens best fitted for my unusual portrait work. The Veritar 
has wonderful depth, almost third dimensional, regardless of aperture. And its 
most amazing characteristic is that from a most delicate, soft effect 
to a middle sharp, it is very faithful with any kind of illumination 
Every great artist selects the finest instrument to do justice to his technique 
and artistry. That is the reason | endorse the Veritar. My profound respects 
to Wollensak, who have given all photographers the opportunity 


to do better work.” 
WRITE for literature. i 


OPTICAL COMPANY ROCHESTER 21 
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Stereo in the Studio 


By Carl A. Samuelson 





This department, deliberately intended to aw- 
aken professionals to the importance of stereo 
as a profitable side line if not a major field, 
is devoted to selling stereo commercially, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











A YEAR AGO the keynote for selling stereo was “show 
them to sell them.’ Then Hollywood discovered stereo 
and suddenly the whole country became “3-D” con 
scious. 

A year ago when | wrote a promotional mailing 
piece for a friend of mine | began, “Imagine a wedding 
picture so realistic you can practically touch the lace 
on the bride’s gownl’’ We had to sell stereo then, and 
| could well understand the trepidation of the photo 
grapher who hesitated at trying to sell an almost un 
heard of idea. 

Today all you need say is “Yes, you can have 
your wedding photographed in real life 3-Dimensions.” 
Just as the word “Stereo” was an enigma, so has 3-D 
now become a household byword. 

In a hundred ways you, as a professional photo 
grapher, can profit from the Hollywood stereo craze 
You can even use the 3-D movies to promote your 
stereo business. 

Your local theatre owner will be glad to tie in 
with your studio when he is showing stereo movies. 
Why not arrange for a lobby display of viewers show 
ing scenes from the movie as well as some of your 
own shots? How about a stereo shot of the theatre 
audience or some stereos of prominent local people 
and places taken by you? 

Or how about a contest, run by the theatre, seeking 
the best letter telling “Why | think that stereo pictures 
are so much better than ‘flatties’,”” with you as the 
judge. You can give away a genuine stereo portrait to 
the winner. 

One of the smartest (and simplest) promotions I’ve 
seen was put across by a commercial studio in Newark, 
N. J. When the stereo movie Bwana Devil had its local 
premiere, they sent two tickets to each of their important 
clients. Then, the following morning, they phored each 
of these accounts and made appointments to discuss 
stereo pictures of their respective products. This simple 
device brought in over $1,500 in business. 

If your local theatres permit advertising trailers 
on their screens, what more natural place can there be 
for you to promote your stereo photography. 

The 3-D craze has grown to such proportions that 
total strangers will show up at our own house when 
we show our slides. They’re ‘ 
or somebody.’ 


‘invited by Joe or Mary 
‘ You can have your own stereo show 
right in your studio. invite your clients and friends 


| know of one studio that has an open house stereo 
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EXTRA PROFITS FROM 
CHRISTMAS BUSINESS!!! 
Will you get YOUR SHARE? 


ean it 
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COPY WORK - MINIATURES 


Your PROFIT 
your cost on this type work. 


ORDERS 





RESTORATIONS - OIL PORTRAITS 


will be from 100% to 200% (and more) of 


for CHRISTMAS DELIVERY accepted as late as Dec. 


Write for information and price list today 


SUCCESS PORTRAIT COMPAN Y _ <J20) McCALLIE AVENUE 


wed ER 
"or oy Ss q ren a 


CHATTANOOGA, TENNESSEE 








show once every month. A number of new clients have 
been introduced to stereo at these shows. Larry, the 
studio owner, gives a short talk before the show on 
the simple technical aspects of stereo. Recently the 
chamber of commerce invited him to present his talk 
and slides at one of their meetings. One businessman 
Larry had been trying to sell unsuccessfully for years 
approached him afterwards with a large stereo order. 

The astonishing thing about the Hollywood stereo 
movies is that they are so very bad technically. You, 
with your Stereo Realist, can take far better stereo 
photographs with far less effort. For stereo movies, the 
16mm Bolex equipment is the simplest and finest yet 
devised 


The Distinctive 
Quality Frame 
for Quality 
Portraiture 





GLEE 


Wmacate 


Manufacturers of Distinctive Quality 


METAL PHOTO FRAMES 
9 East 16th Street + sO roi Sima o 


CORRECTIONS 


ESPECIALLY 9% EYES 











PORTRAIT AND CO;AMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST., CHICAGO.ILL. 
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Why not cash in on Hollywood's stereo promotion? 
Become the stereo photographer in your community. 
Build a better business with stereo. 

In this number of readers have 
complained that the high price of most viewers has 
made the sale of quantity stereo orders to business 
firms very difficult. We recently located a firm which 
produces a plastic stereo viewer for only $2.98 retail. 
The name and address will be sent to any reader who 
requests it. 


connection, a 


Next month — How to promote your stereo busi 


ness by direct mail. 


Book Reviews 








We will gladly order and nave sent direct to 
you postpaid, any photographic book. Just 
send us your check, made®payable to Charles 
Abel Incorporated 











MB FILING NEGATIVES AND TRANSPARENCIES. 5%x8'/2, 20 
poges, 11 illustrations, punched to fit Kodak Note Book 
no charge. Write to Sales Service Div., 
Rochester 4, N. Y. 

This booklet describes in detail typical examples of 
systems suitable for small commercial 


Paper 
Eastman Kodak Co., 


filing 
studios or industrial 
departments as well as others for large photographic organiza 
tions. It is not, in general, applicable to the requirements of 
the average portrait or general purpose studio. A_ surprising 
amount of helpful advice and information is contained in_ its 


small space 


BB CONSTANCE BANNISTER’S 1954 BABY CALENDAR, illustrated 
by Constance Bannister. 6x7%, 102 pages, 56 full page plates 
Paper, 1.00 postpaid. Publisher: Barnes 

For the layman this is a week by week calendar, alternating 
two pages (each covering a week) with two pages of illustra 
tions, running completely through the yeor. For the profes 
sional it is an album of nationally noted baby photographer 
(and columnist) Constance Bannister’s latest baby portraits and 
therefore well worth having as a source of new and different 
poses of youngsters. Printed in gravure and nicely done 


spiral binding, 


WB NEW SCREEN TECHNIQUES, edited by Martin Quigley, Jr 
6ax9'/s, 208 pages, 76 text illustrations. Cloth, $4.50 postpaid 
Publisher: Quigley 

One way to make money in the publishing business is to get 
out fast with a book on some subject that is really ‘“‘hot’’ in 
the news, and considering the generally aroused interest of 


the public in ‘*3-D‘', Mr. Quigley should certainly ring the 





eta Bb 


A Bllotpoint 


APPLIANCES 


CHAMBERLAINS L- 


- 
ert werne® 
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SAM KAMIN, President, Neon Products, Inc., Lima, Ohio, says: 


“Tas, dinensinl Steros-kealK hides 


ane oun sitigle mex ino sales Tool” 


b* Fd point-of-sale displays and signs — like 
many other things its important to show 
them to prospective buyers as they actually appear 
in use, in natural color and three dimensions. Their 


size, however, presents a real problem to salesmen 
Neon Products Inc., has proven conclusively that 
true-to-life Stereo-REALIST slides are the answer. Each 
of 300 salesmen is equipped with REALIST Viewers 
and slides taken with the REALIST camera, Compact 
REALIST sales kits weigh only 40 ounces yet do a 
better selling job than much heavier sales presenta $159.00 (Tax inc.) 
tions, Salesmen are enthusiastic not only because of 
the convenience but also because of the interest and 


2 
attention which REALIST slides command with their 
customers STEREO ‘ \ 
UALS U 


There ts some application for the REALIST in vit 
rof li photagra 
\ ield of b rot ; gr. 
tually every field of business. Professional photogr rms CamEna TmAT “snes” Yak same 4s YOM 
phers are making extra profits from REALIST pictures IN 3 DIMENSIONS 


For free folder on commercial applications write ocean esene es seseseceneseaenoeosace= 


Davip Wuite Co., 375 W. Court Street, Mil ELS Cameras, | P ind A 
waukee Zz. Wisconsin. Rota Milneca ke o afore L # 








The ideal salesman's stereo portfolio 


$T20-5B REALIST 
SLIDE AND VIEWER 
CARRYING CASE 


case. Contains 150 slides and 
plastic leatherett 


De luxe hardwar 
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FREE ON 


new 1953 


R F Q U ia ST! | sedan which 


describes and il- 
lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint- 
ings, in a range of prices to fit the 
pocketbook of any customer 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 


LISCO 


WORLD'S é CUT FILM 
FINEST HOLDERS 


Double Action 
Light Trap 


Four Standard Sires Die Cast 
2% x 3% - $3.85 ‘ Film Guide 
34x bh - 
4xn5$- 4 Fully Guoranteed 
Su7- \ For Your Complete Protection 


Sold at leading camera stores everywhere 
Write tor FREE literature 


LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 


DLER /. td 


for the particular artist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 


The Miniature 
LOCKETS 
AND CASES 
You Have Been 
Looking For 


Our new illustrated 
catalog is now ready 
Request your copy. 


THE J. LEVI 
COMPANY 


Manufacturers cf Leather 
Cases and Miniature 
Photograph Frames 

16 West Mt. Eden Ave 

New York 52, N. Y 
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bell. It consists of 26 chapters, by as many leading experts, 
discussing in detail 3-D in all of its variations: Wide Screen, 
Cinerama, CinemaScope, Stereophonic Sound and other processes 
in motion pictures. Inasmuch as all today are subjects of constant 
discussion, the photographer who would like others to look 
upon him as a bit of authority will find this book worth 
having 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
ee 3 et y myen about yourself or others, 

for each item we can use, v unless 
it's rete for yourself! 











BH Quite some time ago we mentioned that John 
Kennedy, Hon.M.Photog., dean of Ontario’s photo- 
graphers, was trying to sell his studio property in 
Toronto but having some difficulty because of its 
expensive location. He now writes me that both build- 
ing and studio were sold last September and that 
he himself has retired. The retirement of John Ken- 
nedy, one of the truly fine craftsmen among the pro- 
fession’s rapidly lessening list of old-timers, is a 
genuine loss to portraiture. 

a a 
WH One of our best friends in the photographic industry 
since we first became connected with it has been 
August A. Chilcote, chairman of the board of the 
Chilcote Company, mount makers here in Cleveland, and 
it can be easily judged with what distress we received 
a telephone call on August 8 telling us that he had 
died early that morning of a heart attack. We always 
called him A.A., though many of his other friends 
knew him as Gus and certainly he was known to 
photographers from coast to coast. Entering photo 
graphy as an employee of the old line stock house of 
Fowler & Slater (now for many years the Eastman 
Kodak Store in Cleveland) after he returned from the 
Spanish-American War, he soon thereafter joined 
another long gone stock house, the Sargent Photo 
Supply Company, which in those days also made 
mountings. Moving up rapidly to a partnership in the 
firm, it became the Chilcote-Sargent Company, one 
of the early concerns exclusively manufacturing mount 
ings, and from it evolved the present Chilcote Company 
and later two subdivisions, the Brewer-Chilcote Com 
pany, a Cleveland paper house, and the Crown Frame 
Company of Fennville, Mich. A.A., who was 75, had 
for years been relinquishing control of his firm, as 
it became one of the leading mount makers, to his 
sons Lee A. and William A., and of late had been 
serving chiefly in an advisory capacity, so the com 
pany continues in good hands. It has been as hard 
to write this as to realize that never again will we 
pick up our telephone when it rings and hear a soft 
voice at the other end say: “Charlie, this is Gus. Have 
you a few minutes?” 





SHO GOA ASDHEPAADSESHSCVCACSLHASSSEHASSCHOHASHKCAHEHOESSHGOAOSGASHAOCSCHEHECEHDHSCHOSOOCCOCSCOHCOCOCOCECHECEDS 


Why Professionals Prefer the 


SUPER D GRAFLEX 


cae<eseosease? 


... the only camera with the 
fully Automatic Diaphragm! 


You get full vision focusing 

Your subject is right side up on the ground 
glass 

Picture can be composed on the ground glass 
while focusing 

Subject is shown full-size—just as it will appear 
on the negative 


It's the only camera with a fully Automatic 
Diaphragm, which permits focusing with the 
lens wide open—right up to the moment of 
exposure 

Single lens focusing—the picture-taking lens 1s 
also the viewing lens. No parallax correction 
the picture seen is the picture taken 
Changing lenses from “regular” to telephoto 
or portrait is quick and easy 


RS eee e Longer focal length lens means better perspec 
tive, larger image at same distances espe 
cially important for portraits and scenics 
Generous bellows extension permits closest 
working distance of 20 inches, with standard 
lens 


Rugged Honduras Mahogany-and-metal con 
struction 


Built-in flash synchronization 

Focal plane shutter with a top speed to 
1, 1000th. A real action stopper! 
Interchangeability of film receptacles lets 


you use all types of black-and-white or color 
film 


Revolving back, for either vertical or horizon 
tal pictures, at the flick of a wrist—without 
moving the camera 


® Large negative size for easy processing 


GRAFLEX 


[ Hise-Ulining Coamerak 


eoereeeeeeeeeeeeeeeeeeeee 


Graflex In« Dept. 958 
Rochester 8, New York 


Please send>me details on the Super D 
Graflex 


a 
Name 
Street 


City 


County or Zone State 


eevee eee eevee eees 


eee eeee eee eee eeeeeeeeeee 
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Your ‘wn “Picaates 


with ane . Strong Whi ite 


§ 1-2 2x 7 
1-2 
ONLY 
et is 


Buy APEC . 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 


Use Imported CASTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 1OH. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 


FABER CASTE 
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M The many friends of portrait photographer Sidney 
Ashen-Brenner of St. Louis, Mo., will be as distressed 
as we were to learn of the death of his one year old 
granddaughter on August 16. The child was strangled 
when the cord of a Venetian blind became tangled 
around her neck. Mr. Ashen-Brenner’s son, Sidney, Jr., 
was at Camp McCoy, Wis., attending an Army Reserve 
training course. 


@ F. Eliot Westlake, owner of the Westlake Studio, 
Cincinnati, Ohio, is one professional who believes in 
the value of Salon exhibits. He was recently advanced 
to a Four-Star rating in the Pictorial Division of the 
Photographic Society of America, an award resulting 
from his having a minimum of 64 different prints 
accepted for hanging 320 times in international com 
petition 


M@ Herbert P. Niemann, 51, was elected president of 
Ampro Corporation, Chicago manufacturer of 16mm 
sound motion picture projectors and tape recorders, on 
August 19. He is president of Hertner Electric Com 
pany of Cleveland, Ohio, subsidiary of General Pre 
cision Equipment Corporation of New York City (which 
is also the parent organization of Ampro) and for 
the time being will also retain his position with 
Hertner. 


@ Jimmy N. Roos, M.Photog., who has been disregarding 
his studio in New Orleans, la., for some years in 
favor of the big electrical goods wholesale distributing 
house (it covers six southern states) of which he is 
general sales manager, is also active civically in New 
Orleans, where he is chairman of the Police Advisory 
Board. Jimmy wears out one Cadillac after another 
commuting between that city and his summer home in 
Clermont Harbor, Miss., a mere trifle of 60 miles each 
way 


M Holson Binders of Brooklyn, N. Y., announce the 
appointment of Autrey Westmoreland as their sales 
representative in the states of Tennessee, Kentucky, 
lowa, Kansas, Oklahoma, Texas and Arkansas, a section 
of the country in which he has been well known to 
photographers and dealers for years. 


@ We regret the necessity of asking photographers in 
Canada not to mail or give subscriptions or renewals 
to THE PROFESSIONAL to Mr. Peter Inglis or his Graphic 
Publications, of Toronto. Instead they should be mailed 
direct to us or sent through established photographic 
dealers or recognized subscription agencies 


@ Another of our long time friends is no longer with 
us. Joseph M. Maurer, noted Texas photographer who 
conducted a studio in Galveston for 58 years until he 
retired in 1948, died on July 30 at the age of 77. In 
1937 he received international notice for his discovery 
of a process for altering the backgrounds of negatives 
and was elected to membership in the Royal Photo 
graphic Society as a result. Photographically he had 





E. 1. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 


Portraiture for school papers and vear- 
books can often lead to nice orders for 
home or studio sittings. 


Du Pont Films for 
Semi-Automatic Cameras 


‘Two of the most popular Du Pont films 
are available in sizes to fit Beattie, 
MacVan or other semi-automatic cam 
eras. Du Pont High Speed Pan Film 
(Type 428) and “Arrow” Pan Film are 
now being made in unperforated rolls 
70mm. wide. Both provide the high 
speed and good gradation desired by 
users of such equipment. In addition 
Du Pont “Superior” 2 is available per- 
forated on one side 1 wide 

As Johnny Johnson, photographer 
at the University of Arizona in Tucson, 
reports: “It is evident that 70 mm 
Du Pont High Speed Pan Film is the 
answer to questions we have been ask- 
ing. We like the contrast it gives us 
; particularly in) shadow detail 
Highlights don’t block up. My film 
man finds that 428, with its heavier 
base, is much easier to handle in the 
darkroom. It sheds water better 
saves bother of water spots. And be- 
cause it lies flat, it’s easier for the 
printer. Really made a hit with my 
retoucher, too, She is enthused over the 
film’s tooth . and her 
shows up in her work.’ 

Du Pont “Arrow” Pan is favored 
by many for school photography be 
cause it has high red sensitivity which 
minimizes the retouching often neces 
sary on adolescent complexions. 


enthusiasm 


Christmas Card Suggestion 


Make up a few sample Christ mas cards 
on “‘Adlux,”” the Du Pont film = for 
transparencies. They'll be different, 
and will appeal to those who want a 
really distinctive Christmas card. 

“Adlux”’ colors beautifully and looks 
very attractive even in black and white 
You can easily get a premium price 
for cards made with this film espe 
cially if you punch a hole in one corner 
of the card and attach a colorful ribbon 
so it may be hung on a branch of the 
Christmas tree 


PROFESSIONAL 
PHOTOGRAPHERS 


te ys par orf 


BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 
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Quality Portraiture with Speed Light 


by Bitto MarrHews Sairn, San Antonio 


1 ras 


(Part One of a Two-Part Artick 


Almost every photographer owns at 
least one speed light unit which he uses 
with marvelous results to photograph 
children. But as yet, not many studios 
use speed lights for all types of por- 
traiture. Perhaps most of us are afraid 
to use this new medium of lighting 
because we have been led to believe 
that there is something different about 
it. Nothing could be farther from the 
truth! 

Light is light. Speed lights for por- 
traiture should be handled exactly as 
we have handled lights from the begin- 
ning. Skylights, ares, fluorescents, in- 
candescents, and now speed lights are, 
after all, just different types of the 
same energy light. The basic rules of 
lighting still hold good for this new 
type of light. All our fears have arisen 
from an effort to get as much speed 
from the film as possible by shooting 
at small apertures and overdeveloping 
to achieve contrast. For portraiture, 

his is wrong! 

What, then, is the proper processing 
technique for speed light negatives? 

After three years of constant studio 
operation with nothing but speed 
lights, we feel that we have made all 
the mistakes in the book and have 
gained the necessary experience needed 
to produce well-rounded, soft nega 
tives so desirable in portraiture. We 
arrive at the proper exposure by setting 
up a standard development time, at a 
standard temperature. We then mak« 
test exposures at each one-half stop 
and choose the negative which pleases 
us most. These development times and 
temperatures are identically the sam« 
ones we have always used for negatives 
made by incandescent light 

Once the exposure has been deter 
mined by this method, it is thereafter 
only a question of “reading light” as 
we have always done. With this “nor 
mal” development we now produc« 
consistently brilliant, round, and soft 
negatives which make prints of the 
desired warmness not possible with 
overdeveloped negatives 


Solving the Problems 


of the 
problems put to us by photographers 
interested in the use of speed lights for 
portraiture 


Now let us answer some serious 


One of the first questions concerns 
the difficulty of retouching speed light 
negatives. These negatives are difficult 
only because of their sharpness. Since 
we have been told to work at small 
apertures, there are more planes of the 
subject in sharp focus. This, of course 
requires more time to cover the needed 


areas, but there is nothing about speed 
lights which demands that they be 
used at small apertures 

By use of the standard development 
technique, we find that we are auto 
matically forced to use larger lens open 
ings. Then, by feathering the lights 
and using slower film, we can use even 
larger openings. Ninety per cent of our 
own portraits are shot at f: 4.5 and at 
least half of these are made with a soft- 
focus lens. There retouching 
problems are licked! 

Although 


your 


most sittings are, and 


Speed lights capture fleeting moods 


should be 


tures 


made at the 
it is advisabk 


larger 
to use the smaller 
openings for children. Smaller aper 
tures give a greater depth of field to 
allow for movement out of the plane of 
critical that the child will 
always be in acceptable focus. Remov 
ing the necessity 
shot also offers operating. To 
allow for the use of small apertures, it 
is recommended that a fast film be 
used for this and the lights 
kept at the same distance as usual 

All this 


be truc 


aper 


focus so 
to re-focus after each 
faster 


purpose 


technical information may 
but why scrap our good light 
ing equipment and spend our hard 
earned profits for a set of speed lights 
if they are just another light source 

The reason is that speed lights offer 
certain unique advantages 


Mr. Smith will discuss the advantages 
of speed lights in the second part of this 
article to appear the 
the “Dua Pont Professional Photogra 
“ Wateh for it! Meanwhile 
try Da Poot High Speed Pine Biles it is 


especially | 
OVER e 


phers News 


laneced for speed 
light exposure 





BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH 


PROFESSIONAL 
PHOTOGRAPHERS 


Follow This Check List 
for Warmer Print Color 


The demand for prints of warm image 
color has steadily increased in recent 
years. Scientific study shows that be 
sides the inherent tone of the printing 
paper, five important factors in proc 
essing can greatly influence the tone of 
the finished print. In order to get the 
warmest possible tone with papers of 
this type, check your procedures with 
the list below 


Developing: Use of the proper developer 
is essential because image color de- 
pends largely on grain size. Test care 
fully before using any of the so-called 
“universal developers.”’ In many cases 
these formulas are meant for photo 
finishing or production type uses and 
are of extremely high energy, therefore 
producing coarser grain which means 
colder tone. Be sure you use the formula 


Emulsion chemists design worm image 
sracteristics into Du Pont Warmtone 
Proper processing willinsure best results. 


recommended by the paper manufac- 
turer. Du Pont 55-D Standard Paper 
Developer is specifically senounenented 
for use with Du Pont Warmtone. It is 
a clean working formula, takes maxi- 
mum advantage of the inherent speed 
and tone of the paper and is available 
packaged at reasonable prices or as a 
published formula which you may pre 
pare yourself 

A sure sign of a cold tone high energy 
formula is when prints lack detail in 
the shadows, have contrasty white 
highlights or grayed-over highlights 
from chemical fog. If a colder tone is 
desired from a warm tone paper, it may 
be safely achieved by use of Du Pont 
53-D Developer. Prints should be fully 
a enaitend domeged torecommended 
developing time of I! to 2 minutes 
Developer temperature should be held 
at the 68° mark 


Fixing: Because image color depends 
sO much On grain size, it is very impor- 


tant not to over-fix prints. Use of too 
strong a fixing bath or too long a fixing 
time may result in the fixer dissolving 
the finer silver grains, and producing 
colder toned prints. Fresh fixer needs 
5 minutes or less to complete fixation 
Special care is necessary if fixing baths 
of the ultra-rapid type are used 
Du Pont 18-F Universal Fixer has been 
especially formulated to give a thor- 
ough but non-violent fixing action, and 
is available in ready-to-mix packages 


Washing: Thorough washing is espe 
cially important in the production of 
warm image color prints. Smallamounts 
of fixer left in the print may affect per 
manence and may also, under the 
application of heat, combine with the 
silver grains to make cold image tone 


Drying: One of the most critical steps 
in producing warm tone prints is dry 
ing. If prints are dried by heat, tem- 
perature should be kept at the lowest 
possible setting. Two trips through the 
dryer at low temperature are preferable 
toone ata high setting. The old method 
of air drying prints on cheesecloth 
racks has been revived by many since 
the introduction of nylon mesh fabrics 
and plastic window screening. Both of 
these materials are free from lint and 
may easily be tacked to wooden frames 
and washed when necessary. 

To sum up: Follow directions im- 
plicitly and you will get the desired 
results from the paper you are using 
Even slight deviations may mean dis- 
appointment. Read the instruction 
sheets, check the manufacturer's rec 
ommendations and compare them with 
your own procedures 


53-D Developer 
In 25-Gallon Size 


Du Pont 53-D All Purpose Developer 


is now being packaged ready-to-mix 
in a size that will make 25 gallons of 
stock solution. This new large size 
designed for volume users, is an addi- 
tion to the popular 1-quart, 2-quart, 
l-gallon and 5-gallon sizes regularly 
stocked by photo dealers 

The 25-gallon size offers a consider- 
able saving in cost over the price of 
five individual 5-gallon containers. In 
addition inventory is simplified and 
less handling is required. Du Pont 53-D 
Developer is recommended for use with 
“Apex” photographic contact paper, 
“Varigam”™* variable contrast photo- 
graphic paper, “Velour Black” * photo- 
graphic projection paper and Warmton 
projection paper (when colder 
are desired 


tones 


E. I. du Pont de Nemours 
& Co. (inc.), Photo 
Products Department, 


Wilmington 98, Del. 


f) 


AE PLENISHED 
8oz. / 


Standardize for Quality 


Photography will never become an as 
sembly line operation. There are alto- 
gether too many variables for that. But 
processing details can be standardized 
to insure consistent high quality. A 
fixed policy regarding time, tempera- 
ture, agitation and replenishment will 
add to the quality of the finished work 
and will reduce production costs 

Because formula recommendations 
sometimes change with the steady 
advancement of scientific research, 
instruction sheets should be checked 
from time to time for possible changes 
or additions. When the best methods 
have been determined for your condi- 
tions, they should be made known to 
everyone concerned with the darkroom 
work. Instructions can be posted at 
appropriate locations, such as develop- 
ing and fixing tanks and sinks. (Try 
an inexpensive slate as shown in the 
photo above 


“One film—one developer” 

Jay Martin, of Long Island City, 
N.Y., recently wrote: ‘For 95 per cent 
of our work we use one film— Du Pont 
High Speed Pan and one developer, 
Du Pont 16-D as recommended. We 
carefully check time and temperature 
on every developing job and we can 
use any number of negatives and be 
assured of perfect results. It saves time 
and, in following our plan, we also 
eliminate 99 per cent of all retouching 
We also use one developer (Du Pont 
55-D) for all our print work. In a word 

we standardize a/l our darkroom 
operations and seldom ever miss.” 
° 
E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 
In Conada 


Canadian Industries, ltd., Montreal 


DISTRICT OFFICES 
Atlanta 5, Ga 805 Peachtree Bldg 
Boston 10, Mass 140 Federal! Street 
Chicago 18, | 3289 N. California Ave 
Cleveland 14, O 1033 Union Commerce Bidg 
Dallas 1 506 Tower Petroleum Bldg 
Calif. 6656 Santa Monica Bivd 
New York 11, N. Y 248 West 18th Street 
Philadelphia 2, Pa 225 South 15th Street 


Texas 
Los Angeles 38 





done much for Galveston, for which he had accumulated 
a complete pictorial chronology. His 
is also doing business, 
of Houston. 


son, Joseph |., 
with his wife, as The Maurers, 


@ Egon Grimm, vice-president, sales manager and one 
of the four original founders of Strobo Research of 
Milwaukee, died at his home in that city on June 25 
at the untimely age of 38, after a month’s illness 
Strobo Research pioneer firms in the 
design and manufacture of speedlight equipment and 


was one of the first to produce a practical portable 
unit 


is one of the 


@ Check off one more local license ordinance — that 
in effect in Okmulgee, Okla. — which that state’s court 
of appeals held unconstitutional on July 23, after a 
lower court had convicted and fined a member of a 
photographic crew from Dallas, Texas. The court held 
the ordinance discriminatory and also in violation of 
laws protecting interstate commerce. 


WN. Russell Van Horn, colorful news photographer of 
Toledo, Ohio, who worked at one time or another for 
all the papers there and from 1930 on, free lanced 
until ill health made him give up the camera some 
years ago, died in hospital in Montpelier, Ohio, on 
July 21 at the age of 68. He had been living in the 
latter city since his retirement. One of the first press 
photographers to own an automobile, because he pre 
ferred to drive at 35 miles an hour or better, he was 
considered ao speed demon in those days. An inveterate 
pipe smoker, he ran a tube from his darkroom to the 
outside and attached his pipe to it so he 
continue processing and printing without 
interrupt his favorite vice 


could 
having to 


@ G. Edwin Williams, 45 years a professional photo 
grapher in Los Angeles and, in his day — one of the 
most noted portraitists on the Pacific Coast, died at his 
residence studio there on July 19. In addition to many 
photographic awards he won in this country, in 1935 
he received the gold medal for outstanding portraiture 
at an international salon in Paris, France 


@ After many years at the same address (106 S. State 
Street) in Syracuse, N. Y., the Walter Gaehler Com- 
pany of that city moved on June 1 to 510 S. Clinton 
Street. There, with added space, 
increased personnel, 


new equipment and 
they are better set than ever to 
continue serving photographers throughout the country 
with color work, copies, 
specialties 


restorations and similar 


@ One of the pioneer industrial photographers of the 
country, Walter A. Bartz of The Youngstown Sheet & 
Tube Co., Ohio, retired on May | after 
49 years of service with the company. Busy though 
Walter always was — 


Youngstown, 


and he never knew from one 
day to the next what photographic assignment might 
be dropped in his lap or where it would take him — 
he did his best to maintain contact with his brethren 
in both commercial and portrait work through member 








KIER WALLET PRINTS 
REFLECT THE QUALITY 
OF YOUR OWN PHOTOS 





Now you can offer wallet-size prints of 
your school portraits—and be proud of 
them! Kier works from your negative — 
and makes a contact print hand- 
developed, individually inspected 
just like you'd do it yourself! And you 
can deliver professional portraits—at a 
cost to you of only 3'%4c each, minimum 
of 20 from a negative. Minimum order 
100 prints. Sure we'll work from a print 
(glossy please), but then we must add a 
negative charge of 50c. And we'd still 
prefer to work from your negative! After 
all, no optical printer or copying device 
can do the job that contact can! 


KIER PHOTO SERVICE 


Dept. N. P. 


1265 W. 2nd Street Cleveland 11, Ohio 








Draw Track Background for 

TRACK. g 
w Different Settings—Quicker 
(colored monks or velour) 


2-in-1 Black & Gray _, 


Reversible cloth & mounted 
$4” width rollerx96” $13 


72” width rollerx96” $18 
72” screen & 2-stands $34 > 
(wall style to 150” wide) [ e 
CAMDEN ARTCRAFT CO 

180 N. Wacker Dr 


211 PORTABLE 
ROLLER oe 


Chicago 6 





For Ease in Darkroom Work! 
Stainless Steel Processing Equipment 


Sold Through 
Dealers Only 





Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 
© COLOR MACHINES 


Grafic Stainless Steel Prod, Inc. 


64 West Illinois St. Chicago 10, Ill 
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TOPS IN EFFICIENCY AND PRODUCTION 


STAINLESS STEEL 


CUT FILM UNITS 
FOR PROCESSING CUT FILM & PLATES 


18-8 
STAINLESS 
a 


DOUBLE 
SEAMED 


¢ 
ENGINEERED 
DESIGN 
e 


3 Sizes — gal. for §x7 
and smaller; 1 gal. for §x7 and smaller; 
34% gal. for 8x10 and smaller. 
Unit consists of two removable stainless steel insert tanks which 
fit into the stainless steel water jacket for fast and efficient 
temperature control of processing solutions. Large center sec- 
tion for wash or for additional insert tank, Standard threaded 
fittings for water inlet and outlet 
Color Processing and Deep Roll Units also available 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET a CHICAGO 16, ILL. 


(Choose the Lines with 


Ready Acceptance... 


Chiteote MASTER MOUNTINGS 


HANNA FOLDER 
One of many distinctive 
designs in a wide range 
of albums, easels and 
folders that are the ulti- 
mate in artistry 
YetCHILCOTE , ay 
products cost Ye 

no more than 
ordinary 
mounts. Why 

not use the best? 


Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too 


Ash your Chidcote represen- 
tative or write us derectly 


THE CHILCOTE CO. 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiery Company!) THE CROWN FRAME CO. FENNVILLE. MICH 
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ship and activity in both state and national organiza 
tions. Walter, old top, many years of happiness to 
you — and good luck to Perc Kelty who succeeds you 
at Sheet and Tube. 


B® Word comes to us from Max Green, M.Photog., of 
Chicago, about the 60th wedding anniversary on July 
24 of Mr. and Mrs. August Heinemann of that city 
whose studio, opened in 1893 and personally operated 
by them until they retired four years ago, was the 
largest and most handsome specializing in weddings 
on Chicago’s South Side. Congratulations and best 
wishes to one of the most respected couples of the 
photographic profession 


& Managers of two Du Pont Photo Products Department 
sales offices exchanged jobs on August 10. Horace A. 
Gladden, with Du Pont since 1939 and Philadelphia 
district manager since 1951, switched to the same posi- 
tion in Chicago and Robert K. Perrine, Chicago district 
manager since 1946, took Gladden’s place in Phila 
delphia. 


M@ Guy 8B. Scott, 68, for many years a photographer 
in Conneaut, Ohio, died at a rest home in that city 
on July 25 


@ The 27th annual International Exhibition of Photo 
graphy of the Lincoln Camera Club will be held in 
the Usher Art Gallery in that city from December 5 
to January 3, inclusive. The closing date is November 
5. For entry forms write K. & T. West, Lincoln Camera 
Club, 259 Wragby Road, Lincoln, England. 


B Philip De Woskin, for years one of the top ranking 
portraitists of St. Louis, and a noted specialist in 
bromoil and similar processes (he was featured in one 
of our issues not so long ago) sold his studio for 
reasons of health some time back and is now taking 
it easy. After some months in Fort Lauderdale, Flo., 
he and Mrs. De Woskin moved on to San Antonio, 
Texas. What their plans are thereafter we don’t know 


@ Two noted free lances, both members of the Ameri 
can Society of Magazine Photographers, returned on 
July 7 to their respective headquarters in Los Angeles 
after a 60,000 mile trip covering 22 Latin American 
countries. The two, Earl leaf and Miss Patricia M 
Hartley, kept their cameras busy fulfilling a wide list 
of assignments. Nice work if you can get it! 


@ Alfonso Squeo, portrait photographer of Bayonne, 
N. J., who formerly had a studio in Jersey City, N. J 
died at his home on July 19 


@ Fred P. Clatworthy of Estes Park, Colo., pioneer 
scenic photographer of the Rocky Mountain region and 
one of the earlier workers in direct color, died at 
the age of 77 on July 18 at his home, after a short 
illness. Many of his pictures, both monochrome and 
color, appeared in the National Geographic magazine. 





IF you scorn a thin silver dime, remember . . . ten 
of them make a dollar. A lot of photographers who 
think they have money-sense are letting dimes slip 
through their fingers every day they don't sell 
Hollistonized prints. Dimes that add up to dollars. 
Holliston Photo-Cloth stays with the print it 
is a part of the print. Comes in standard sheet sizes, 
also forty yard rolls, adhesive one or both sides. So 


simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."Si253°° 


NEW YORK ° PHILADELPHIA ° CHICAGO 
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é HOLLISTON 
PHOTO-CLOTH 
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. . . The Only Fully 
Automatic Enlarging 
Exposure Control that 





| POSITIVELY WILL 





@ INCREASE PRODUCTION 
@ LOWER COSTS 
@ IMPROVE PRINT QUALITY 


Just set paper selector dial and 


PUSH THE BUTTON 


FOTOMAT electronically measures the light 
on the printing paper, converts it to time, 
and automatically terminates exposure 
when correct time has elapsed. 


FOTOMAT FEATURES 


No meters to read — no calculations to make. 
Automatically gives uniform prints regardless of 
the skill of the operator or density of negatives. 
Greatly increases print production and lowers 
production costs by eliminating test prints, read- 
ing densities, or classifying negatives. 

Versatile — may be used with any enlarger, light 
source, paper or easel. 

Dodging, Vignetting and other printing techniques 
may be easily employed with FOTOMAT 


° . . 


Price $286.50. Pays for itself in short time. One 
studio reports $20.00 a day savings in test prints, 
remakes and labor. Manufactured by Fotomatic Co., 
2927 N. Tibbs St., Indianapolis, Ind 


For Literature, Write 


FOTOMAT SALES OFFICE 
3905 Wallwerth Dr. Toledo 12, Ohio 














The Cover Picture 


Edgar De Evia of New York City made the 
Ektachrome illustration which appears on our 
front cover this month. It was used originally 
in a full page advertisement of the Celanese 
Corporation of America of New York City in 
The New Yorker magazine. The designer of the 
dress, made of a tweedy Celanese acetate-ond 
rayon fabric, is C. H. D. Robbins. 











@ The Germain School of Photography of New York 
City has absorbed the Progressive School of Photo 
graphy of New Haven, Conn., founded in 1947, and 
has incorporated much of Progressive’s facilities, cur 
riculum and staff into its own newly redesigned and 
expanded establishment. Germain now claims to offer 
a greater diversification of courses than available 
anywhere else 


@ As a result of changes in the Du Pont Company's 
Photo Products Department the end of August, Fenner 
G. Headley, manager of the Atlanta, Ga., sales district, 
has been transferred to the Production Division at Par 
lin, N. J. Named to replace him at Atlanta was William 
W. Springer, Jr., formerly X-ray sales supervisor in the 
New York district office, whose place was taken by 
Lloyd E. Barron, who had been superintendent of 
industrial relations at Parlin 


@ “Logan the Photographer” (H_ A. Logan of Clarinda, 
lowa) certainly received national publicity on the even 
ing of August 13 when he appeared on the ‘Place the 
Face” television program. Having photographed screen 
star Marilyn Miller at the tender age of eight months 
he was flown to Hollywood so that she might have 
a chance to identify him 


@ William H. Nast, prominent Denver, Colo., photo 
grapher who, when he succeeded his father the late 
Charles Nast in business many years ago, continued 
the business name of “Nast the Photographer’, died 
at his home there on August 5 as the result of a heart 
attack, 


An announcement of the 18th Rochester International 
Salon of Photography tells us that the closing date 
will be February 11, that both monochrome and direct 
color prints (as well as color slides) may be entered 
and that the exhibition dates are March 5 through 28 
For entry forms write John |. Fish, Exhibits Director 
341 Pemberton Road, Rochester 9, N. Y. Medals will 
be awarded in all classifications 


@ Franklin Ll. Fisher, 68, chief of the illustrations divi 
sion of the National Geographic Magazine, died early 
on the morning of August 12 in Los Angeles where 
he had gone to accept a medal from the Photographic 
Society of America. In 1907 he started as a free lance 
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elcele-sTIolalol Ma-S1e] | Mme (-Vaalelate, 
professional tools 


4x5 
omega D-2 
enlargers 


are on the job with leading news- 
papers coast to coast! 


Whether there are 5 Omega Enlargers 

in the photo department (as the 

Seattle Times and Providence R. I. 

Journal) or just one-staff photo 

graphers like Edward Freeman, 

and 21 others at the Philadelphia 

Inquirer, all are enthusiastic about 

Omega’'s speed, consistency and 

precision results. Omega D-2 

Enlargers provide unsurpassed 

evenness of illumination, maxi 

mum speed and versatility. Sharp, 

clear enlargements are produced 

from all negatives 35mm to 4x5” 

using interchangeable lenses 2” Ilustrated 
to 614”; and the optically correct Omega D-2 
condensers match focal length with Omegalite 
of each enlarging lens. 


CONDENSER MODEL 


$168°° 


with Colorhead Omegalite Model 


$18 350 $15940 


Autofocus 5x7 OMEGALITE Fluorescent Light Source re 


places condenser lamphousing. Minimizes 
grain, dust, scratches and other negative 

automega E- 4 4] ( defects. Ideal for portraits and other prints 
The enly teuly ne vedle where less contrast is desired $42.75 
sharp autofocus 5x7” 
enlarger with provision 
for 314” to 71%” inter 
changeable lenses ? 
Trigger starting Omega 4 < % ‘ Complete information on Omega Enlargers 
lite for high light i FREE ‘ and Accessories mail coupon today 
output and even ; 


*Copy Attachment 
*Rapid-Shift Filmholder 
*Speed Graphic Lensmount 
*Universal Glass Filmholder 


illumination. Reliable, 
effortless operation; 
sturdily constructed. 


$30475 LESS LENS 


Prices slightly 
higher on 
West Coast 


SIMMON BROS., INC. 


30-28 Starr Ave., Long Island City 1,N.Y 


SIMMON BROS., INC., Dept. PRP 10-53 
30-28 Starr Ave., Long Island City 1, N. Y. 


Please send complete information on Omega D-2 [} 
and/or on Automega E-4[] (indicate choice) 


Name 
Address 
City Zone State 


TYPE OF BUSINESS OR PROFESSIONAL FIELD: 


Portrait [) Journalistic () industrial (1) 
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PICTURE THI 


If your camera and film could talk, 
they'd insist on Fidelity Holders! 


Here’s a picture that needs no developing, 
for performance tests prove that 


FIDELITY HOLDERS 
ARE BETTER 


Their high quality is recognized by photo 
graphers everywhere. Priced right 
made right . . . Fidelity Holders are your 
guarantee of better quality pictures. 


Ask your dealer or write 


IDELITY ° 


MANUFACTURING COMPANY 


5147 W. Jefferson Bivd., Los Angeles 16, Calif 


BRUNEAU ... 


the finest tripod buy 
STURDY ... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT .. . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
ele: ti 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th Se. 
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Philadelphia 41, Pa. | 


in the press field in New York City and three years 
later moved to Washington, D. C., to establish what 
later became the internationally known news photo 
service of that city’s noted Harris & Ewing portrait 
studio. He continued as the manager of that service 
until 1915 when he was invited to establish a photo 
graphic department for the National Geographic. Start 
ing there with only a small darkroom and a meagre 
picture file he proceeded to build up a competent 
photographic staff, a file of 30,000 negatives and a 
photographic laboratory now considered to be one of 
the finest in the world. The growth of the Geographic's 
circulation to more than two million is felt to be largely 
due to his achievements in its illustration department 


@ The 16th annual Springfield International Salon of 
Photography and 2nd annual Color Slide Exhibition 
will be held in the George Walter Vincent Smith Art 
Museum in Springfield, Mass. from January 3 through 
24, the closing date being December 2. For entry forms 
write the Museum at 222 State St., Springfield 5. 


@ Members of the Middle Atlantic States, Pennsylvania 
and Triangle Associations will regret to learn of the 
death of popular Esther Anderson, long active in all 
three groups, and operator of a successful studio in 
New Castle, Pa., until four years ago she had fo retire 
For six years before that, although she continued to 
carry on her business, her health had not been good 
We were unable to learn the date of her death but 
a heart attack was the immediate cause 


@ Michael Balestrieri, photographer in Brooklyn, N. Y., 
and, on the side, a champion rifleman, died on August 
14 at his residence studio there. Winner of many 
awards as a sharpshooter, in both 1944 and 1946 he 
recorded perfect 500 scores (the only marksman out of 
200 to do so) in the New York Metropolitan Indoor 
Rifle Championship 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Wi The board of the Tennessee Prof. Photog. Assn., now 
beginning its third year and with 230 members on its 
rolls, are understandably happy over the organization's 
progress and that their 1953 convention in Knoxville 
July 19 and 20 brought out an attendance of 204, with 
seven states other than Tennessee represented. At the 
banquet, with 126 seated, cups and plaques 
presented to picture exhibit winners in eight classifica 
tions. In 


were 


the accompanying photograph we seem to 





Flying shear flashed by Parade Studios, courtesy of the erector, McDowell Co., Ine, 


Assignment in HOT STEEL! 


Scene: Dark interior . . . hot steel rods being cut by 
“flying shears” while traveling 70 feet a second. 
Problem: To shoot operation without halting production! 
That meant fast shutter speed and plenty of light! 


SOLUTION: 

12 General Electric Photoflash bulbs 
placed in an arc (strategically placed) 
and fired by a BC power pack for a syn- 
chronized shot at 1/200, £/5.6. Planned 
use of G-E Photoflash can solve many of 
your most difficult lighting problems. 


yr . r > »? . . . 
Iry it, and see! You'll like G-E Midgets in the handy new 12-8-4 Pack 


GENERAL @ ELECTRIC 
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have the new officers neatly cornered, from left to 
right: Fletcher Harvey, Nashville, vice-pres.; Ray Moody, 
Greeneville, D. E. Dickerson, Shelbyville, 
Trenton, vice-pres.; John W. 
(Skeets) Tallent, Knoxville, sec.-treas. 


vice-pres.; 


pres.; Troy Keathley, 


@ Victor Foschi is the new pres. of the Guild of Prof 


The Marketplace 


Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 

















762 Wythe Ave., Brooklyn 11, N. Y 
now have ready 9x11 acetate protected gummed pages of sturdy 
fine black album poper, punched to fit Holson R 8x10 binder 
or any standard 8'2x11 multo ring binder. Paper is gummed on 
both sides and imprinted with very fine guide lines so prints 
any size to 8x10 may be mounted accurately merely by wetting 
corners and placing prints in position. Heavy duty clear acetate 
envelope, covering both sides, 
sticking to each other. Pages may be purchased separately 
Holson R 8x10 album with eight such pages costs $5.60 
(Mlustrated) 


Holson Binders, Inc., 


obviates any danger of pages 


Photogs. of Philadelphia, elected at the annual meeting 
and banquet on May 21, no longer news but reported 
here for the record. Other officers are Walter B. Free, 
Ist vice-pres.; Samuel DiMarco, 2nd vice-pres.; Horace 
Evans, Hatboro, Dominic J. Amico, sec. Phila 
delphia is a big city, of course, but the attendance of 


treas.; 


165 at this banquet meeting is really something when 
compared with the turnouts for similar affairs in other 
metropolitan areas. 


Holson's acetate 
protected gummed al- 
bum pages 


MEET INCREASED 
COMPETITION WITH 


SUPERIOR TECHNIQUES 
AND 


BUSINESS -GETTING PROMOTIONS 


Write For Details On Five Day 
Portrait Course For Professionals 


new 








DOUBLE 
YOUR 
PROFIT 

















LEARN HOW TO MAKE OUR HIGH PROFIT PHOTOGRAPHIC PAINTINGS AND 
FIVE TYPES OF FAST SELLING PORTRAITS. NO ART EXPERIENCE NEEDED. 
READ WHAT STUDIO OWNERS IN NINE STATES SAY 
ABOUT THIS INTENSIVE AND PRACTICAL COURSE 
Get the “Know How” of Modern Portrait Sales and Promotions 
SEE LABOR SAVING TECHNIQUES REVEALED IN DETAIL. 
ADVANCE YOUR CAREER BY MANY YEARS IN ONE BRIEF WEEK. 


MONEY BACK GUARANTEE 
nanuille ice 138 SO. MAIN ST 
G R 7 M.. Photog. WILKES-BARRE, PA 
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“EINGER-TIP” 
SolaR MATIC 


ENLARGER 
e 


SECOND 
DRY MOUNTING CLOTH 


SOLARMATIC 
4x5 in. 


By 


SOLARMATIC 120 
35mm. to 


@ NO SPECIAL EQUIPMENT 


214" 3% in 


<> 


NOW! SOLARMATIC 4x5 

the Modern, Easy-to-Handle 
DIFFUSION Enlarger that starts 
PRODUCING IN VOLUME at 
the Touch-of-a-Finger. A Life- 
time Enlarger built by Experts 


for Experts! MODERN as to-- 


morrow, this new Rock-Steady 


tL 
<= ; 7) 
| 


@ NO MESS TO CLEAN UP 
@ NO DRYING PERIOD 


Chartex Dry Mounting Cloth will protect your photo 
graphs, reinforce them against tearing, will not dry 
out or become brittle. Chartex backed prints do not 


| — th t flat! 
'Finger-Tip’’ SOLARMATIC is buckle or cur Si a ata 


America’s Top Enlarger value 
Silken smooth for instant 
change of Image Size and 
Fast Needle Sharp Projection, 
SOLARMATIC (Semi-Auto- 
matic) Enlarger eliminates 
Bottlenecks! @ Takes the full 
range of 18 different sizes of 
my Standard Neg. Carriers. 
@ Quick Lens Interchange 7 
@ Enlarges up to Full Mural sl C4 
Size, plus many other Time- 18 50. 
Saving and Durable features $18. 

that add up to TREMENDOUS @ Copylite, 
PERFORMANCE! Recommended $18.90 
by Photo-Finishers, Commer- 
cial, Portrait Studios and In 
dustrial Labs, Fully Guaranteed 
@ SOLARMATIC 4x5 (less lens  SOLARMATIC 
and accessories) $132.50 Story Today! 


BURKE & JAMES, INC., 319 S. Wabash, Chicago 4,'Ill 


And so easy to apply! In 10 seconds you can cloth back 
any photograph. Use an ordinary iron, dry mounting 
Shown: two press or your print drying machine. Designed to 
accessories give best results with Fotoflat Mounting Presses 

@ 4x5 Copy 
Camera 
Back. Takes 
Standard 


Chartex backed photographs are worth more money 

. they bring in extra profit for you. Available in 
sheets and rolls up to 42” wide to fit any job. Write 
for free 8 x 10 inch sample sheets 


SEAL 


INCORPORATED 














Write for 


SHELTON e CONNECTICUT 
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Dormitzer’s Synctron DB-1 
speedlight 


<——. "Sonic 


AUTOMATIC PORTRAIT CAMERA 


Dormitzer Electric & Mfg. Co., Inc. offer at $109.50 
what is claimed to be first dry battery speedlight using bat 
teries available anywhere at battery replacement cost of only 
$4.25 This new Synctron DB-1 Model uses high efficiency G-E 
118 flashtube in full angle 6” reflector for maximum light 
One year standby life or 500 flashes may be expected from 
one set batteries. Light output remains exceptionally high even 
after long storage due to low leakage condensers. Guide num 
bers are 45 for color, 220 for black-and-white. Form-fitting 
Synctroplex case is weather, crack and chipproof. May be 
mounted to all cameras; time delay accessories for five milli 
seconds and Polaroid types to standardize with standard shutters 
are available. Model is zero delay as delivered. Recycling is 
fast, battery replacement easy and absolutely safe. Weighs 
five pounds. Size is 2%x8'%2xb%. Price includes batterie 
(Illustrated) 


David White Co., 315 W. Court St., Milwaukee 12, Wis 
have incorporated three new features into Stereo Realist Cam 
era. Double exposure control button, now located opposite wind 
release on top back of camera, is completely automatic in 
normal position; by pulling out and releasing after each expos 
ure may be used for single and multiple exposures for hyper, 
hypo and trick stereo shots. Depth of field and hyperfocal 
scale — two sets of numbers opposite distance scale on focus 
ing knob — assure maximum sharpness under each particular 
picture taking condition. Finally, handily located under the 


Gives You lens cover, is easy to use exposure chart 
Positive Automatic The Walter Gaehler Co., 510 §. Clinton St., Syracuse 2 
4 


N. Y. have just issued new catalogue of 16 pages and cover 
identification of Ever plus four page price list, describing their complete line of 

y services for the professional portraitist. These include copy 
- “ restorations in four grades, plus their commemoration portraits; 
Negative and Print! color work in oil, pastel and water color in a wide assortment 
of styles; four types of miniatures, and frames. Completely 
illustrated and yours, without charge, if requested on your 
letterhead 





Eliminate guesswork, 
errors, the confusion 
that results from the 
wrong picture. With the 
Beattie Portronic, every 
negative and print is 
automatically identified 
All you do is place a F - } points Photosphere of meter at camera position and needie 
card containing the cus- 


Director Products Corp. are ready with improved model 
Norwood Director Exposure Meter with ‘‘Color-Matic’’ control 
latter being perforated metal tab which slips into slot in 
meter. Once inserted, user sets camera for 1/50th second 


tomer's order number on meter dial immediately indicates proper F stop for correct 
or name in the identifi color exposure. New model also features redesigned dial face 
cation slot on the side ne) Jj with larger, more easily read figures. Oprating on incident light 
of the camera When principle, new meter may be used for all varieties black-and 
the camera is operated, the name or number is white work, still or motion pictures. Price, complete with 
automatically photographed in the corner of the | Photosphere, Photodisk, Photogrid and Color-Matic Control 
negative for lasting, positive identification. It’s | $32.95. Illustrated) 

that easy! 


Another reason why 
the Beattie Portronic is 
accepted as the leading 
automatic camera for 
portraiture, weddings, 
and school book work 





Write us today, and 
we will rush full infor 
mation and the name of 
your nearest dealer 


‘A oto raphic ! I 
roduc fs In c. | Norwood Director meter with 
Color-Matic” control 
6916 Romaine St., Hollywood 38, Calif. 
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For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days 
and give better service on 
your prints. 

Here are some of the features that 


make the Adams Retouching Machine 
a profit-maker everywhere it is used 


© Fastest, smoothest retouching 
or etching, even for beginners 


® Oscillation confined to nega- 
tive carrier only 


@®No diffusion necessary on 


For the fourth straight yeor, the famous Winona School enlargements 


chooses Adams Retouching Machines for its classes. Above os 
Mr. Al Rippe, well-known photographer of Watertown, Wisc, © Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. —no stipple 


Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U. S. 


ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. denver tac, 4x5 oF 5x7, $4.95 Postpaid 


INTRODUCING “SS. F 


©, 


A NEW versatite 

SEIT OI ape, 
FLEXIBLE WARM TONE ~ 
PROJECTION PAPER PHOTO y 


with SPEED, ror THE stuDIO 
| $5 ACOSO BEES 


DEMANDING HIGH QUALITY we aot 
PRODUCTION “ sampus 
FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES PACKAGE 


i 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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Increase Your Orders — Use PIERCE New overlapping pages 


for albums by Holson 
BUDGET F LAN = 
| 


of selling portraits . . . con- 
tract forms . . . ledger b ge 
sheets . . . signs and en- a 
closure. Complete system 
(Will increase sales 20% to 33%) 
ieee ae 2 Holson Binders, Inc., 762 Wythe Ave., Brooklyn 11, N. Y 
* NEW FALL CATALOG NOW READY! * announce new Acetate Protected 3'/2x5'2 Album Page which 
Sent FREE on request <i NEW ITEMS! permits overlapping pages in standard multo-ring binder, for 
Fido- Walking Dog $2.50 snapshots or postcards. Increases capacity of album; makes it 
Monkey Puppet with 5 squeakers 2.50 easier and neater to use. Individual pictures or pairs of prints 
. . a siip in acetate envelope against black paper backing. Placing 
on cae negatives behind prints keeps them handily filed. Individual 


Cc ° ‘ . pages are overlapped so only one at time is visible; turn and 
anary Bird (and signs) whistles 1.00 lie flat with flip of finger. Each group of pages is backed 


Cocker Dog Animal—lambswool 1.95 | with heavy duty black paper to separate it from next group 
15 Bags of Toys (give-aways) 1.00 Pages designed to fit Holson R5x7 album or other multo-ring 
8 Balls (assortment —all styles) 1.50 binders. Package of 12 costs 96c. Complete Holson R5x7 album 
Samples 30 Toys for Give-aways 2.50 | with pages lists $4.67. (Illustrated) 

6 Different Noisemakers (terrific) 1.00 siamo ios inc. e0la8 Siar Ave. lene daland (City. 1 
Giant Froggy- -makes noises, etc. 1.95 N. Y. offer every possible feature for superior results in new 
Mr. Squaker (Duck—noisy) 1.95 Automego £-4 5x7 Autofocus Enlarger, using interchangeable 
Bird sings in cage (with signs) 2.95 lenses with focal lengths from 32” to 7'2”. Accurate focusing 
PHOTO MAILERS — PROOF ENVELOPES — ENVELOPES Weds are Geyeleyly MANNE te Janel Fangihe af speetic tens 
Write today for big NEW 1953 Catalog! When ordered complete with lens, matching lens mount and 
track are installed and precision checked at factory; when 
PIERCE Company 3705 Nicollet Ave additional lenses are purchased they are accompanied with 
Minneapolis, Minn matching mounts and tracks. Illumination is fluorescent Omega 
“If You Mail Cash — We Pay the Postagel’’ lite, circular shaped, highly efficient tube of low voltage type 

with trigger starting. Detailed information on request 


Ci ia 4 ad @ Ansco, Binghamton, N. Y. have new Chemical Specialties 
‘74 1K17?9"F7 Counter Dispenser which should materially increase profits from 
chemical sales for studios selling amateur supplies. Attractive, 
(\ ss) X: 4 VA space saving (only 5%x8%2), comes free with each order for 
st i . roKy hy e these Ansco specialties: 10 packages Copper intensifier; 10 New 
Coccine; 5 Pinakryptol Green Desensitizer; 10 Vividol Developer; 
10 Film Reducer. Brings them out in sight where amateurs 
@ TAMCO Silver Collectors constantly re- will see and buy. 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping . Burke & James, Inc., 321 S. Wabash Ave., Chicago 4 
standard hypo or ‘‘fast-fix'’ fresh and fast Hl. offer Nu Steel Chromium Cleaner and Polisher, which will 
working 1/3 longer! not scratch chrome plated drums, ferrotype plates or processing 
TAMCO units reclaim up to $1.50 per equipment. Used on ferrotyping plates or drums it prevents 
gallon in silver which we buy from youl cdhesions and gives prints much finer gloss, also leaves highly 
Size “A‘’ TAMCO Collectors for print desirable silicone coating on drum or plate 


tray or portrait tank: $5.00 Postpaid 


Epco Products, Inc. adds to line Epconari Speedlight 
Replacement units furnished FREE of 


weighing only four pounds without batteries. Delivers 450 volts 
from two 225-volt dry batteries; 100 watt seconds evenly dis 
tributed light per flash; 50,000 flashes per tube at 1/1,000th 
second; battery life about 2,000 flashes. Guide numbers 220 
for monochrome, 45 for color. in handsome genuine leather 

case $99.00 with reflector and flashtube; $15.90 per set for 
TODAY 


batteries 

ror run SILWER COLLECTORS 
DETAILS! =| — —- Kling Photo Corp., 235 4th Ave., New York 3 are 
importing fsom Germany new extremely compact, moderate 
STATES SMELTING & REFINING CO, | >< (539.95) 35mm Boldinerte | Camera. Though only 1%" 
615 VICTORY ST. e LIMA, OHIO thick, takes up to 36 exposures in full 24x36mm size; has 
50mm coated color corrected F/3.5 Baldanar focusing 3'2' to 
infinity; Prontoflash synch. shutter with five speeds to 1/200th 
> plus bulb and builtin automatic self timer. Touch opening but 
EVENTUALLY ton and lens is ready; integral depth of field scale permits 
Why Not NOW? quick settings. Other features are double exposure prevention 


’ » . f 
Transparent- -~Baby Stays “Put’ exposure counter, optical eye level inder, exposure guide, 
accessory shoe, body shutter release, tripod socket. Body is 








Slickest Thing You Ever Used 1 ee ca f a 
sa 3 i a metal wi abrasion proof morocco grain covering wi 
Ss 
NIC HOLS BABY POS ER satin chrome trim. Deluxe Model I! has F/3.5 Schneider 
Write For Free Circular Rod nd full c epeece my” hates ts $49.95 
or Send Check $14.50 aaionar onc ully sync ro ° shutter, costs 
325 Mill St. Bristol, Pa. 











(Turn to page 56 


24 


Professional 
Photographer 
October - 1953 








BFi no. 20 


PRINTS STAY 
FLAT AND 
FLEXIBLE—HAVE 
GREATER GLOSS 


PRint 
HATTENING SOWUTION 


Don’t let print curl get you down. Get BFi 
No. 20 print flattening solution and say good- 
bye to trouble. Your prints will lie flat, stay 
flat without a print straightener, weights or 
presses. Use or store them as you please 
They'll be lastingly pliable, flexible, free from 
cracks or crazing—and they'll have more gloss. 
Whites will be whiter, too. Try BFi No. 20 
soon. It’s easy to use—available in economical 
half pints, pints, quarts and gallons at leading 
photographic stores everywhere. 


BETTER TRY 


BFi No. 30, too... 


Here's the fastest, most effective hypo 
neutralizer ever made—actually saves 
up to 80% in time and water Makes 
even, true-color toning easy—prevents 
discoloration and fading 


BROWN-FORMAN ~“ 
1 eee 


: ee © 6-8 


LOUISVILLE 1, KENTERRY 





We have always said: 


“YOUR 
LENS 
is the 

HEART 


of your 


CAMERA 


—choose it wisely and 
treasure it always. 


PHOTO 
LENSES 


ASSURE DEPENDABLE PERFORMANCE 


GOER 


Each GOERZ Lens is subjected to the 
most critical scientific tests before 
leaving our plant. Backed by many 
years’ experience in dealing with the 
problems of professional photogra- 
phers, GOERZ technicians produce 


the world’s finest photo lenses. 


Consult your local dealer or write 
Dept. PP-34. 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16,N. Y. 


GOERZ 
id 
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The Editor's Commentary: 








Before I forget it, let's add another to our list of photographic special- 
ists in the person of Bill Turner of Cleveland, who devotes his attention to 
stock car auto race photographs and follows these affairs around the country 
with a station wagon. This serves not only as transportation but is also 
completely equipped as a darkroom. That sounds smart in such a business, 
where today's customer is likely to be tomorrow's ambulance case. 





And while I'm writing about my home city I want to quote a letter which 
appeared in Bill McDermott's column in the Cleveland Plain Dealer some time 
ago. Here it is: "Something has been troubling me for a long time. Every 
Sunday an entire section of the Plain Dealer is set aside for the photographs 
of recent brides and girls recently engaged. Why are photos of the men omit- 
ted? Could it be that no one cares who the bridegroom is? Is he really the 
forgotten man So soon? Strange, when you stop to think of it." Indeed it is 
strange, and something wedding photographers may well consider. Every 
paper has such a "Society section" and usually it is also the vehicle for 
advertising of all kinds of women's apparel and accessories. Because it 
is all about women the average man skips it and moves hastily to the sports 
section. If he thought it included photographs of men he would at least go 
through the pages and be exposed to the advertising. Perhaps everybody in 
the wedding business has been overlooking a bet! 











The Florida State Advertising Commission, which has recently added nation 
wide Store disSplays to its promotional schedule, has announced a new program 
of providing full color photo murals for use as background material in dis- 
plays by department and specialty stores featuring vacation and cruise 
clothing, sportswear, luggage, cameras and the like. Many other states 
beside Florida advertise to attract tourists. So do many of the actual 
resorts themselves. Store window decorators everywhere are constantly seek- 
ing new material for their displays. Those in your own community might 
welcome murals offered by nearby Summer or winter playgrounds. This may 
mean a double selling job but may also mean an opportunity for new business. 


I wonder how the baby photograph situation is with photographers in or 
near Lincoln, Ill., as a result of reading in Editor & Publisher how happy 
Mr. and Mrs. John L. Nugent, publishers of the Lincoln Evening Courier, are 
as a result of their "Happy Birthday" feature. They started it in 1949 and 
by January 1, 1953, had published a total of 4,466 pictures of children be- 
tween the ages of one and five, 1,355 of these being taken in 1952. The local 
Studios did not make the photographs because, and I quote: "Staff photog- 
raphers equipped themselves with a variety of toys, even needed to dance a 
jig or stage some other antic at times to get the youngsters to put ona 
smile." And note this: "Children who started out in 1949 when they were a 
year old have been annual repeaters." Want to open a studio in Lincoln? 











I've had a couple of complaints lately concerning the methods of certain 
photo agencies, firms which undertake to Sell photographs on commission. 
Many of these are entirely reliable, I know, but because now and then we are 
asked to accept advertising offering Such services and so that we may have 
on file the names of any which are not "on the up and up," I'd appreciate it 
if readers would write me - in confidence, of course - if they have had any 


unpleasant experiences. 
26 
Professional Zz 


Photographer 
October - 1953 














FREDERICK 


TERPRETATION 


MILLICENT CEDAR 





AAT TORN EL Fh 








CREATOR OF CHARACTERS 


By Tamara Andreeva 


IT WOULD SEEM LIKE a reasonable assumption that the person best equipped to 
understand the needs of an actor would be another actor. That, at least, is the 
premise upon which Frederick Freeman, one of Hollywood's successful photographers, 
bases his method of operation. Freeman used to be an actor himself and so he knows 
how to bring drama into his pictures; how to make the kind of pictures that will place 
his sitters with one of the motion picture studios. 

Applying his knowledge of the theatre to shooting presentation sequences for 
actors to use as job-getters, Frederick (as he is best known professionally) has 
gradually accumulated in his studio a wide variety of backgrounds and props, all 
of them carefully selected for their value in creating ‘‘mood’’ photographs, pictures 
calculated to fire the imaginations of the studio casting directors to whom they will 
be shown. A dingy door set in a brick entrance in his camera room may seem a bit 
bizarre to the uninitiated, but to Frederick it becomes a necessary setting for tene- 
ment scenes and those clients fitted to play parts requiring such surroundings. A 
montage of the New York skyline is similarly appropriate for the portraying of those 
in the world of business. Ship helms, Chinese baskets, tapa cloths, Mexican hats are 
only a small part of the array of props he has on hand to meet nearly any 
eventuality. 

By no means are these always included directly in his photographs. More 


PEGGY CASTLE EDWARD ASHLEY 


FREDERICK 
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PAT 
MITCHELL 


FREDERICK 


frequently they serve only to offer a sug- 
gestion of a location or situation. Thus, when 
a photograph of a man required the feeling 


of the tropics, Frederick shot the portrait 
against a background consisting of a shadow 
of the pattern of a wicker basket, securing 
an effective Oriental outdoor 
effects — made in the studio — he may 
select 


result. For 

a background of clouds or rocks, 
always planning to emphasize the character 
or type his sitter that 
Frederick himself that 
sitter. And so he may shoot a cowboy against 


wishes to play, or 
may recognize in 
a scene of rugged rocks or, again depending 
upon the mood he wants to emphasize, may 
prefer a peaceful valley or a clump of trees 
as a more fitting surrounding for the figure. 

if he 
large mural or 


Variety is his constant aim and, 
is not satisfied with 


roll-down screen which he is 


some 
using for a 


backdrop, he may suddenly turn it upside 
down or place it at an angle to secure a 
Yet, 


pictures with these various backgrounds, he 


novel effect. while he shoots many 


still claims that a plain white ground is the 
most versatile. Often his subjects are suffi 
ciently adept at characterization or carrying 
Frederick's 
skill at posing and his mastery of light. ‘You 


a scene to need no more than 


do not need tricks of any kind,’’ he explains, 


“if you have ample to work with without 


tricks.’ However when a large number of 
J 


poses are required, comprising a compre 


hensive layout to be presented to a casting 


ut 


director, props and tricks are a ‘‘must In 
the hands of the average cameraman these 
same props might be so much deadwood 
but it is 


drama and his ability as a director that get 


this former actor's knowledge of 


his message across 
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There was the time when a young boy 
brought to his studio, 
parents hoped to see him ‘ 
He was just a good looking youngster with 
an ordinarily pleasant face, but to Frederick 
the boy's eyes had a sort of faraway look. 
“Faraway look 


was a boy whose 


‘in the movies’. 


distant horizons 
possibly the horizon over the sea 

thought Frederick, and he rapidly got to 
work. He put together a setting of two half- 
rotten pilings and a coil of rope and placed 


behind this as a background a view of the 


“a 


ocean with a heavy cloud formation. Against 
the pilings he posed the boy, costumed in a 
turtle-neck sweater, a pair of faded Navy 
dungarees and an old tooled leather belt. 
The moment this photograph was shown at a 
studio the boy was signed and, that same 
day, a theretofore unknown youngster became 


FANNY 
MACENROE 


FREDERICK 


a three hundred and fifty dollar a week 
contract performer. He was Pat Mitchell, today 
well on his way to stardom. 

Peggy Converse, an excellent character 
actress, won a fine part in The Snake Pit 
thanks to Frederick's dramatic portrayal of 
her in a prison uniform, unkempt, with he: 
hands clenched in a gesture of tense despair 
The fresh beauty and dazzling talent of Sally 
Forrest might never have been revealed had 
With 


honesty he pictured her at her best — 


it not been for Frederick. artistic 
naive 
and quietly charming. His photographs sug 
gested parts as a college girl, junior miss, 
and the like. Frederick's photographs caused 
her initial recognition and now she is a star 
in her own right. There’s an interesting side 
light here, too: Hollywood agent Milo Frank 


was first to see the pictures of Sally Forrest 








4 


that Frederick took and the pictures not only 
helped Milo sell Sally to a studio but sold 
Milo on her as He married Sally. 
Another name that at first meant nothing to 
Hollywood was that of Jimmy Hickman. After 
Frederick photographed him Hickman cinched 
a fat contract at R.K.O. 

The list of instances is endless 
because, after Frederick's thirteen years in 
this type of photography, his name _ has 
become magic among moviedom’s hopefuls. 
But, while nearly all of them go to him for 
photographs, many cannot be accommodated 
as soon as they would like. Frederick accepts 
only two sittings a day. He insists on taking 
his time because each 


well. 


such 


subject presents a 
specific problem which he must think out 
before he can prepare his props or decide 
on his method of approach and — finally — 
direct the sitting. This may mean an interlude 


JAMES 
HICKMAN 


FREDERICK 


with the client while they smoke several 
cigarettes and talk shop, or perhaps going 
across the street for a sandwich — anything 
that may help to put the subject completely 
at ease. That accomplished, Frederick goes 
to work, 

In the manner of a casting director he 
studies his subject’s appearance, 
expressions and mannerisms. A man may 
come to him clothed in a drab business suit 
and wearing a Fedora — conventional as 
all get-out — and walk out with a portfolio 
in which he appears as an Oriental potentate, 
an igloo-builder and a Western claim-jumper. 
Frederick allows his imagination, his sense of 
drama, and his former 


facial 


experience in the 
theatre, free rein in guiding each character- 
ization. He also possesses that instinctive 
sense of rightness which makes the difference 


between the successful and artistic photo- 
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graph and the most fortunate amateur snap. 
If he is not satisfied with anything he makes, 
be it proof or finished picture, it ends in the 
trash can. Where right and wrong (photo- 
graphically) are concerned, there are no 
gray shades for Frederick, there is only black 
and white. 

This policy has paid off. Not only do his 
clients place orders ranging from two hundred 
to fifteen hundred dollars but they come back 
repeatedly for more sittings and new series 
of pictures, to get higher paying assignments. 
Many times the ideas Frederick dreams up 
for them serve as a springboard to better 
parts and eventual stardom. There is little 
wonder that his waiting list would put that of 
a fashionable Park Avenue physician to 


shame. 


While Frederick’s approach to portraiture 


FREDERICK 


may be considered tricky by some, his basic 
methods are really quite simple and what he 
accomplishes could be duplicated, he thinks, 
by any competent photographic craftsman 
fortunate enough to have a stage back- 
ground, and the consequent ability to direct 
a sitting, similar to his. His lighting equip- 
ment includes spots, floods and fluorescent 
units and he uses them singly or in combina- 
tion to secure any desired effect. He has 
three Goerz Dagors in eight inch, twelve inch 
and twenty-four inch focal lengths, the last 
being his favorite for portraits. He shoots 
almost invariably at one twenty-fifth of a 
second on Super Panchro Press Type B film. 
It is the key of his lighting, plus costume and 
background, that provides the major change 
in the mood of each picture. 

(Turn to page 57) 
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UNFORTUNATELY NO lighting diagram accompanied 
this portrait, sent by an Australian reader, who says 
that the exposure was 1/25th second at F/9.6 on 
Super XX Pan, developed for four minutes in D-72 at 
70. The print is a projection to 8x10 on Kodak 
Bromesko E2, exposed for two minutes and developed 
in D-72, one-to-one, toned in a sulphide formula. “I 
have not retouched this in any way,’ he writes, “as 
this man is a type that suits minor blemishes and | 
would not like to take one detail away from him.” 


WE ARE FLATTERED that a photographer from so far 
away should submit a print to us for criticism but, 
regretfully, cannot allow that to influence our remarks. 


Many times it may seem that we are a bit hard on 
the maker of a photograph but the reader must always 
remember that seldom have we any idea of what the 
cameraman had in mind when he set out to make it 

Here we have a portrait that leaves a lot to be 
desired. The lighting, while not too bad on the face 
is otherwise flat so that coat and chair back have 
become a solid mass. The spotlight on the hair, while 
it renders separation, has chiefly added to the general 
untidiness of the picture, this being emphasized by 
the overpowering light on the wrinkled shirt, collar and 
tie. The heavy vertical lights and shadows of the 
background add to the disturbance and detract from 
the subject. There are times when such backgrounds 
can be used, but only when the photographer has 
thorough mastery of lighting and composition. The pose 
lacks action. It is too static, while the angle of the 
instrument takes the viewer's eye out of the picture 
area. The camera angle was not good. Had the camera 
been moved more to the right it would have given 
more action to the pose and would have eliminated 
the chair back which, a right angle jutting out from 
the diagonal line of the sleeve, becomes unpleasantly 
prominent. Moving the camera would also have made 
the hands ofpeor smaller 

The negative appears to have been well exposed 
and developed but the print is slightly overexposed and 
overdeveloped. A slight bit of retouching in the right 
places, regardless of the maker's comments, could have 


added much to the result 








Blue Ribbon Photograph 
By 
Kurt Borris, Dallas, Texas 





Honorable 
Mentions 


By 
Alfred Brunell, 
Seattle, 

Wash. 


By 

Harry Yudelson, 
Philadelphia, 
Pa. 





ONE 
light for this 


$22 FLASHBULB was supplementary 
shot, F/32 
on Super XX film, developed for four minutes in DK-50 


used as a 


night given four seconds at 
(one-to-one) at 68 
Black BT-2, was 


developed for two minutes in D-72 (one-to-two) at 68 


The print, a projection on Velour 


given 16 seconds at F/11 and was 


HERE WE HAVE 
accomplished with a 4x5 


what can be 
the hands 
We doubt if the younger gener 


another example of 
camera when in 
of a careful workman 
ation of photographers realize how lucky they are to 
have the light weight modern films and cameras. It 
seems only a short time ago when your critic would set 
jobs with a heavy 8x10 and a load of 
holders. Nor did we have 
curb to step into, rather it meant a tiresome walk to the 
breath and 


ease our arms, and a repetition of the whole perform 


out on all 


heavy plate a car at the 


street car, with several stops to catch our 


ance at the location end of the line. However we did 
develop some muscle and stamina. Of course there are 


still assignments which require the 8x10 and even 


larger cameras 


This photograph shows very careful handling all 


the way. It is clean from edge to edge. The iettering, 


both the neon and the painted, is beautifully rendered. 


The maker mentions that he used one supplementary 


intended 
background of the sign itself. This is the 


light and we assume this was 


the base or 


to bring out 


only fault to be found because he did not use enough 
extra light. If the reader will look at this picture from 
a little distance he will find that it does not “carry,” 
because then he will only see the letters with little indi 
cation of what is supporting them. This fault will be 
more evident in the halftone—necessarily much smaller 
than the original photograph—becouse it will require 
very careful work on the part of the photoengraver to 
retain much evidence at all of the support. 

Night 


have always been a pain in the neck. It was very hard 


assignments, except very profitable ones, 


to make it worth one’s while on a single shot job. In 


later years it became worse due to the wage laws 


requiring payment for time and a half for overtime so 
about the only way a studio owner could come out 
whole was to do the job himself. Lately the tide has 
been showing signs of changing. Practically everyone 
is familiar with the wage problem, and most customers 
that 


assignments 


they must 
with the 


pay extra for 
that 


understand and agree 


night and overtime result 


they avoid them as much as possible and, when they 


are a “must”, expect an additional charge 
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FINE TOUCHES MAKE THE DIFFERENCE 
By Susan M. Rogers 


VERSATILITY IS THE WORD that best describes the many techniques employed by 
A. George Miller in the practice of his food photography. Unlike portraiture, which 
has the advantage of a living, breathing subject, or even the photographing of such 
inanimate articles as jewelry, automobiles or furniture that impart a lustre of their 
own, food photography demands the utmost of imagination, deftness, patience and 
care in its execution. 

Adhering staunchly to the principles that at all times the food must be quickly 
identifiable to the layman’‘s mind; that a sense of proportion must be used to make 
the subject appear larger; that the food must be coordinated photographically and 
that the fine, minute touches create the difference between “just another food 
advertisement’’ and a knockout — George Miller then proceeds to achieve the 
desired results and to highlight them with his ‘tricks of the trade’. 





A. GEORGE 
MILLER 


For instance, fried eggs are notoriously 
temperamental. If one attempts to photo- 
graph them in a frying pan they skirmish 
around in a fashion all their own and it is 
most difficult to achieve the desired round- 
ness and retain the yolks in the centers of 
the whites. Profiting from trial and error, Mr. 
Miller has discovered that the best results can 
be obtained if the egg is cracked and 
dropped into a metal ring placed in the 


A. GEORGE | 
MILLER 


frying pan, a blunt instrument being used to 
hold the yolk in 
during 


the center of the white 


the frying. Then, when partially 


cooked, water is added and the egg allowed 


to continue cooking until it is firm enough 
to lift out. Removing the metal ring before 
the egg is completely cooked achieves the 
soft edge effect. Mineral oil spread on the 
egg helps it 
appearance. 


to maintain a shiny, moist 





Recently, Mr. Miller was called upon to 
photograph boysenberries floating in cream. 
He was unable to secure what he wanted in 
a fresh berry and so, had to resort to testing 
numerous cans of boysenberries. When he 
had succeeded in finding the size and shape 
of berry desired, he erected a platform of 
modeling clay in the bottom of the dish to 


GEORC MILLER 


‘Lennie 


/ 


support the berries each individually held up 
on a tooth pick, the whole surrounded with 
cream to produce the ‘floating’ effect. 
Because it is 
still problem. For 
photographing an ice cream soda or similar 
delicacy, George Miller has devised a wire 
and metal disc gadget which is placed in 


quickly perishable ice 


cream presents another 





the glass. This supports a ball of ice cream at 
the top of the glass on the disc while the 
wire, which is extended to the bottom of the 
glass, presses another ball of ice cream 
against the side of the glass. To give the 
appearance of frothiness, he uses any of 
the popular household detergents. 

Reaching 


indiscriminately into his big 


GEORGE 


bag of tricks, George Miller brought forth and 


offered the following as small suggestions 
that make a great difference. 


1. Flat dishes give full display to food 
without wasting too much space in the flange 
of the dish. 

2. Unusual forms and shapes in dishes 
lend provocative interest to every day food. 
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A. GEORGE 
MILLER 


3. Casserole dishes photographed at a 
twenty-five degree angle assist in playing 
up the roughness in texture (when desired) 
of food for a more realistic effect. 

4. Artistry — of studied carelessness — 
such as using tweezers to place cherries in 


the ice cream in advantageous positions — 
will pay handsome dividends in eye appeal. 
5. Use cigarette lighter fluid for flaming 
desserts instead of brandy because brandy 
flame, being blue, does not photograph well. 


6. Use spray type lacquer to preserve 
surfaces that tend to dry out and change 
color and always do this with cold meats. 

7. Toupee (wig) plaster may be used to 
fasten surfaces to each other. 

8. Photogenic cocoanut gives a highly 
desirable effect. 

9. When cooking meat —- remember to 
under cook and then to spread the surface 
lightly with a flavoring sauce for a moist 
effect. 


A. GEORGE 
MILLER 





10. For subjects that lack eye appeal in 
themselves, enhance the overall picture by 
using cute little gimmicks such as humorous 
salt and pepper shakers or other table 
objects that will add a “‘lift’’ to the finished 
shot. 

11. When direct color prints are re- 
quested, use Carbro for best results. 

Deardorff cameras are Miller's prefer- 
ence. He likes their adequate swings and 
general flexibility and has also found them 


een 
ey 


A. GEORGE 
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et 


A GEORGE 
MILLER 


especially useful in shooting color 
particularly in food photography, is steadily 
growing in demand. After all, when it comes 
to eye appeal and making the prospect's 
mouth water, there can be no comparison 
between color and monochrome. Were it 
not for the fearfully high cost of four color 
process printing plates and the considerably 
increased advertising rates when they are 
used, no doubt all of Mr. Miller's work would 
be in color. He has quite an assortment of 


which, 





lenses, in focal lengths of twelve, sixteen, 
eighteen, twenty-four and thirty inches, the 
longer focal lengths being 
reduce distortion where 


necessary to 
large images are 
required. 

Mr. Miller advises that ‘pilot lighting’ 


be used while the subject to be photographed 
is being set up. If the pilot light is carefully 
placed in the same relative position as the 
main source of light for the final shot, it will 
afford the necessary preview of the high- 


lights and shadows to be anticipated in the 


A. GEORGE 
MILLER 


eventual result. This is invaluable when pictur- 
ing ice cream and other products that quickly 
lose their appearance of freshness under the 
heat from strong lights. His favorite illumi- 
nation is a three-quarter back lighting, the 
necessary highlights being picked up with a 
two thousand watt spot. He uses twenty-four 
inch Johnson Ventlites as fill-in lights, with 
five-hundred watt lamps covered with white 
China silk for diffusion. A very methodical 
individual, his studio is systematized to an 
all-embracing degree. Every item necessary to 


A. GEORGE 
MILLER 
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MILLER 


his work, from tweezers to pieces of card- 
board, is classified and kept in its particular 
place in the studio. 

Twenty-four years of hard work and the 
invaluable experience that is gained only by 
continuous experimentation are attested to 
today in his six thousand square foot — four 
floor — studio at 63 West Ontario Street in 
Chicago. Tributes to his skill in his chosen 
field are evident in the impressive roster of 
clients represented by the pictures that line 
his walls, such names as Pillsbury Flour, Libby 


GEORGE 
MILLER 


McNeil & Libby, Grennan 
Cakes, Dormeyer and scores of others. 


Bowman Dairy, 

For one who majored in commercial art 
at Chicago’s Art Institute and did not know 
one end of a camera from the other on his 
first photographic job — which he secured 
through the efforts of his room 
George Miller has come a long way. In those 
early days he spent every 
doing miniature work to improve his tech 
nique. When he first entered business for 
(Turn to page 57) 


mate — 


spare moment 


se a 
is, } 








EVERY - DAY 


PHOTOGRAPHY 


MORE PROFIT FROM WEDDINGS 








OFFER A TAPE RECORDING SERVICE 


By Phelps Schulke 


PROGRESSIVE PHOTOGRAPHERS 
that the 


should realize 
been SAID 


preserving 


today 


market for preserving what has 
is almost as 
what has been SEENI 

Not 


grapher 


at a wedding popular as for 


long ago while | was serving as a photo 


with the Army Signal Corps in southern 
Alabama, | overheard two chaplains unguardedly dis 
cussing ways of helping along marriages which seemed 
headed for the rocks. “One way that has helped me 


again and again,” 





the older chaplain said, “is to read 





the marriage service and vows to them a few 





over 





times. It makes them think more 





stop and seriously 






48 and sometimes, to remember their happier days.” 





This wouldn't be a bad idea for every marriage, 































































































| thought, and the answer was simple; tape record the 

wedding. 
After | 

and 


was discharged | bought a sound 


supplemented my wedding 
this chance for the bride and groom to remember by 


tape 
recorder service with 


ear as well as eye what went on that particular day. 

It individualized my business in an already highly 
competitive field of photography. Because | refused 
to offer cut-price photography and because | had just 
opened my own studio, tape recording weddings was 
the best side attraction | could find for 
graphic wedding service. 


my photo 


Essentiaily it takes three things for any informal 
wedding photographer to get started in this field 
They are: 

1. A sound tape recorder. 

2. Someone to run the recorder. 

3. The will to increase your volume of larger wed 
dings and generally service a higher income clientele. 

The T-700 
Revere tape two mikes 
and two 50’ extension The cost of first 
recording and then cutting a conventional disc-type 
record is $2.50. A 1,200’ reel of “Scotch” brand sound 
recording tape costs me $5.50 and | can easily record 
11 weddings on one reel. | file the reels instead of 


total made in a model 


$225 including 


investment | 
recorder was 


cords. tape 


using them over and over because to me they are just 
like negatives; many recuttings may be made from the 
original tape recording which is almost indestructable. 
When the disc thin 
replaying, | can make another disc with the original 


record wears from playing and 
high-fidelity sound. A friend of mine at a local radio 
disc 
tape by electrical hook-up. | pay him $1.00 per two 


station cuts the actual records for me from the 
sided record. The average record shop, however, will 
rent you a cutter at a nominal expense. 


The price | charge for a standard wedding record 








About these illustrations Mr. Schulke 
writes: (Opposite page) “Here my opera 
tor places the tape recorder microphone 
behind a candle holder near the bride 
and groom, taping it in place so it won't 
slip and will remain inconspicuous. Many 
such hiding places near the ceremony 
can be found in almost any church.” 
(At right) “This mike is right before the 
kneelers in a Catholic church. The priest, 
standing right above it, may pick it up or 
leave it there, depending on the custom 
of the Wedding Mass at his church. | 
have found this works very well. (Below 
left) “My wife Marlene records a wedding 
rehearsal, with recorder in doorway of the 
sacristy where she can observe the bride 
and groom without being seen by those 
attending on the wedding day.” (Below 
right) “Here Marlene is re-editing the 
wedding recording, adding short descrip 
tions she noted down during the actual 
ceremony, which gives the record a pro 
fessional touch.” 


ing, including the ceremony only, is $25.00. It can be 


easily seen that the profit is considerable once 
initial sound recorder is paid for. 


Selling this new money-making service is no big 


problem. | usually supplement my newspaper and other 
advertising with a cut of the recorder (furnished on 
request from the manufacturer) plus an announcement 


of “complete wedding coverage from sight to sound.’ 


The recorder occupies conspicuous counter space 


my residence studio, offering easy conversation leading 


fo my 
chaplains. 


Once the “about-to-be-weds’’ are sold, be 


to ask how much of the ceremony they want recorded. 
Some may want the reception line congratulations to 





sales pitch.” | always add the story about the 


sure 








remember too. The Protestant service is the simplest 
to record, because it is usually the shortest 


Ten minutes is maximum on the two sides of a 
10’ 78rpm disc record. Protestant services, from the 
time the minister begins to talk, usually never runs 
over this 10-minute limit in my experience. On the 


average they take eight to 10 minutes 


The Catholic wedding mass is usually 45 minutes 
long. The best procedure | have found with Catholic 
services (or Protestant too, if in doubt) is to check 
beforehand with the clergy. Ask them for a script 
Once they understand what you are planning, they 
will cooperate and may even ask to buy a record 
themselves. After all it is their voices for the most part 
that you are taping. Also if the wedding does run 
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The final mechanical operation is concluded at Station 
WBOM, St. Paul, Minn., where Marlene and the station 
manager cut the disc record by way of an electrical 
hook-up between the Revere 1-700 tape recorder and 
the disc recorder. “My wife is seen in all these pic 
tures because she really runs the tape recording part 
of our business,” writes Mr. Schulke, adding that the 
station manager, John Coolidge, “is a friend of the 
family.”’ 


over the 10-minute limit, | record the over-run and put 
it on a second disc record. If it takes up one side 
only, | charge $12.50 for it. A full two-sided second 
record costs the same as the original charge of $25.00. 

1 have sold second cuttings to clergy at $5.00 
instead of the usual $25.00 for 10 minutes, but this 
need not the practice. | reason that 
they buy only to listen to their voices and to work 
on perfecting them. The $25.00 “sentimental price’ is 
too high for 


necessarily be 


only practising voice modulation, etc. 


This lower rate seems to make for good clergy rela 


tions. Chances of the ministry conspiring with the 
newly-weds to re-record for them are negligible. 
Never take a chance on recording the actual cere- 
mony without first attending the practice session. Talk 
to the minister or caretaker of the church about the 
placement of the microphone. If there is a public 
address system that will be used during the ceremony, 
plug directly into it without using the mike. On my 
Revere 1-700 there is an adapter cord assembly with 
both clips and plug This 
either plugged or clipped directly 


‘ ” 


The recording “eye 


connectors. cord may be 
P.A. 
will tell when you are 
plugged in properly if there is no one around to help. 

When a mike pickup is necessary, there are sev 


eral positions in which to place it, depending entirely 


into most 
systems. 
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on the circumstances. If the bride and groom kneel, 
lay it on the floor in front of them. If they stand, rest 
it on a railing nearby or have the minister hold it in 
his hands hidden behind his book. The cord, 


spicuously colored black, will not 


incon 
show and he can 
easily reach down and pick it up without being seen 
while all eyes are on the bride coming down the aisle 
The standard-type mike stand should not be ruled out 
providing it does not appear too conspicuous. 

Improvising photographers find dozens of 
other secluded spots 
suffice. Try it out at rehearsal first. Enough emphasis 
cannot be placed on this. You may find you need two 
mikes — one by the bride and groom, another nearer 
the music. Each wedding will have its own problems 
but they are easily ironed out if the photographer 
recorder attends the rehearsal. 


may 


within voice range which will 


You may even be surprised at how much easier 
it is to take the pictures too, once you get the “lay 
of the land,” in this way. Because recording the wed 
ding must be done with far less fanfare than photo 
graphing it, spot also be 
found for the recorder itself and your assistant, who 


an out-of-the-way must 


in my case is my wife. 


When choosing this spot remember that the oper 
ator must be there, too, to start the machine and keep 
it in adjustment. The sacristy or room immediately off 
the ceremonial auditorium is ideal. My two 50’ cords 
always reach from there to either the mike or the P.A 
system. 


My wife, who measures a slight 5'2’., managed 
one wedding from within a large-type rostrum with an 
open back but does not recommend it as a general 
practice. To say nothing of the need for complete 
rigidity and silence from before the time the people 
start coming in until after the last one leaves, it proved 
distracting to some in the wedding party who knew 
she was there. One curious young flower girl was far 
more entranced with the spinning reels and magic eye 
of the set than she was in the ceremony! Only a quick 
thinking bridesmaid saved the service and the secret. 

The front pew is another possible location spot 
for the recording machine, but, much as with the mike, 
it will depend on the circumstance. The spot chosen 
should allow the operator room to make short nota 
tions of what is happening during lulls in either music 
or speech, This is done to simplify editing the recording 
later. On my Revere recorder these notations are num 
bered to correspond with the number of tape inches 
remaining, which are indicated by a form of “speed 
ometer in reverse.’ For instance, if 3’ remain on the 
spools to record, a number three shows and if a nota 
tion is made then, it is so numbered. 


A final word of caution to the operator. Actually 
record part of the rehearsal and check it before the 
ceremony on to be 


the wedding day certain it is 


recording properly. 


T-700 
recorder and “Scotch” sound recording tape and have 


| have only used the new Revere model 





found both to be highly satisfactory. If all details have 
been worked out before the actual wedding day, your 
operator can handle the whole recording procedure 
alone, thereby leaving you free to take the wedding 
photographs. 

After the wedding the tape is re-recorded onto a 
disc record. A polished professional touch is added if 
you listen to the recording then 
figure out parts to drop or places where you can 
softly explain what is taking place or is about to 
happen. Do this then when you cut the record and 


several times and 


after should sound as 


“1 Can Hear It Now.” 


some practice your recordings 
good as Edward R. Murrows’ 

This auxiliary service with your informal wedding 
photography culminates when you hand the newlyweds 
their album with one or two records inside and collect 
an additional $25 to $50. Personally | can think of no 
simpler, or more logical method of increasing the gross 
revenue on weddings. You will also find that 
couples who planned on formal studio photographs 
only can be photographs as 
through this tape recording service. 


many 


sold on informal well 
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IS YOUR PRICE LIST OUT OF DATE? 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


FOR MANY YEARS readers 
on asking for 


have written me off and 
price Obviously the 
price list of any commercial studio must be based first 
upon the full cost of operation, plus whatever weekly 
or monthly salary to which the owner feels 
entitled, plus what he considers to be a fair profit. 
However, both the owner's personal salary and the 
desired percentage of profit must depend to a con- 
siderable extent on the local situation. 
Having explained all this it was my custom to send 


& 


commercial lists. 


himself 


competitive 


Photographer's 
Product 


IS AS GOOD OR AS 
BAD AS HIS TALENT 


AT OUR STUDIOS... 


You will find creative 

ability, imagination, 

skill and technique, 

plus... . 

the most modern 

equipment to undertake 
any type of 
photographic 


assignment Pages 


and four 


one (left) 


with my reply to each such letter the price list of a 
Cleveland commercial studio owned by a very cooper 
ative friend of mind. 

While a better than average commercial photo 
grapher he is at the same time a very good business 
man and his price list, which was very complete in 
addition to being thoroughly understandable, struck oa 


happy medium between the cut price artists whom 


... Because 


commercial photography 
is composed of many 
different types of 
assignments. 


Because 


each type of 
assignment is of a 
different nature. 


Because 


certain types of 
photography require 
great skill and 
artistry we 

have found it 
necessary in fairness 
to our clients to 
publish this rate card. 


JACK LEWIS 


(right) 


of Mr. Lewis’ price 


list, 
folder 


JACK LEWIS 
STUDIOS 


actually a 
which fits 

a standard 63/; 

envelope 


STUDIOS 
703 E. Main St., Richmond, Va. 
Phone 3-4862 





RATE CARD NO. 2: Effective July 15, 1953 





RATE 


DESCRIPTION HOURLY 





General interior and exterior photography not involving use of 
multi-flash or special set ups for lighting 


$ 5.00 


Catalog, object, merchandise photography 6.00 


Public relations photos of small groups or individuals (not portrait 10.00 


photography) 
News photography 10.00 
10.00 
15.00 
25.00 
10.00 
40.00 


60.00 


Architectural photography, fine interiors 

Industrial photography and illustrations 

Illustrations for covers or advertising 

Large groups 

Direct color photography, up to 4 by 5 transparancies . 
Direct color photography, 5 by 7 and 8 by 10 transparancies 
Aerial photography (rates on request) 

Motion pictures (rates on request) 


Slides 2 by 2 and 3% by 4% Vugraph (rates on request) 





hot 


phot 


sof XY2 BLDo 


fan Tot aah avaph made 


Print fee 

Potal 
Hy extra 

pt for windows, etc.) : 250% 


cy} extra 
Rush assig 


uments (immediate service) : 25% extra 
photographer leaves studio till return on all outside 
is charged at 1) cents per mile plu 
billed at cost 

work billed at cost 


eall 
00 per hour travel time 


me Studio phot SS are 
limits mileage 


nstruct 


Mr. Lewis’ price list the center spread of his folder 


you will always find in a city the size of Cleveland all 
which, for reason or 
another, quote prices as high as those of top grade 


of a sudden when another such 
not long ago. | discovered to my surprise that | had 


none left and when | telephoned my friend, he told 


inquiry came in 


and those establishments one 


studios in New York and Chicago. 

| was of course fully aware that the reader who 
asked for a price list wanted something he could adopt 
practically in toto and would pay little if any attention 
to my well meant advice. | also felt sure that if | did 
not at least help him to the extent of sending him 
something he could use he would secure a price list 
that my list 


livin reader 
g, 


elsewhere and, knowing friend's price 


figured the 
could not go too far wrong if he adopted it. 


was making him a good 


For some years | kept a supply of these price lists 
on hand, telephoning for more when | ran short. Then 
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me that due to the changing conditions in commercial 
photography he no longer issued a price list at all. 
Instead he had adopted the policy of accepting no 
assignment without first finding out exactly what might 
be involved or required and then quoting a price. | 
then wrote to several other commercial photographers, 
of whom | knew had long had their established 
price lists, only to get similar replies from the lot. 


all 


Consequently | was much interested the other day 
to receive not a price list but a “rate card’’ from Jack 
Lewis of Richmond, Va., think this 
indicates pricing of com 


and because | 


adequately how the proper 





mercial photography is changing to meet the require 
ments of today, | am reproducing it in full. It is based 
entirely on hourly rates plus various extras and, in 
view of the overall increase in cost of doing business 
during the past few years (which includes everything 
from labor to telephone calls and before long first 
class postage in addition) seems to me to be entirely 


reasonable. In any event the basic idea, if not the 
rates, is well worth passing on and may cause many 
of my readers who are commercial photographers, or 
who do any appreciable percentage of commercia! 
work, to give thought to whether their present price 
lists are really bringing in the revenue they should or 
whether they should be modernized 


THE ANIMAL KINGDOM 








SOMETHING DIFFERENT FOR YOUR WINDOW 


By Mrs. Betty Scheyer 


WHETHER A PHOTOGRAPHER is fortunate enough to 
have a ground-floor studio with adequate window 
display space or has to satisfy himself with a showcase 
at his building entrance, his constant problem is to 
keep his displays sufficiently varied and interesting 
that people will stop to look at them. Constant chang- 
ing of the display is one answer, of course, but far 
from sufficient for the wide-awake studio owner. He 
is not satisfied merely to switch from portraits of 
adults to those of children, from groups to brides and 
so on through the gamut of assorted portrait subjects 
because he knows that the public tires of “just 


SCHEYVER 


Look me straight in the eye and say it!’ 


SCHEYER 


“You could ask me when you invite your mother! 


portraits.” 

If he is smart he follows the seasons and varies 
his displays with the different holidays and other 
events of the year, often going to quite an expense 
in the preparation of what he hopes will be genuine 
“stoppers.” He also adapts for his own purposes 
whatever he learns from other photographers at con 
ventions and meetings but with all this he still finds 
if he plans to keep his window a community show 
place, that there are many weeks when he has to 
rack his brains for a new idea. So perhaps here is 
one which, because the range of subjects is so great 
may help out on numerous occasions and which, because 
of its general appeal to the public, is sure to draw 
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SCHEYER 


“Mama, | washed my ears.’ 


attention and may well get a mention in the local 
paper. It also offers a respite from the routine of the 
studio itself. 

Take an occasional day or half-day off, we propose 

with your camera, of course — and study animals 
at a zoo or elsewhere for the purpose of catching them 
with unusual expressions or odd poses. This takes 
patience, anticipation, subterfuge — and an extra 
snappy shutter finger or in other word, co-ordination, 
which is something desirable in any phase of photo- 
graphy. Truly expressive photographs of animals can 
be made to pay off in many ways. Being usually of 
a humorous nature they are excellent window display 
material and a group of such photographs, mounted on 
a 16x20 board, with a suitable legend lettered below 
each print, is a certain attraction-getter and one which 
will arouse much local comment. 

That, if you are fortunate enough to secure some 
shots which are really exceptional, is by no means all. 
Such pictures are in constant demand for newspaper 
rotogravure supplements, advertising illustrations, cal 
endars and various other types of printed advertising 
material. They can often be used to advantage on 
your own direct-mail matter. In other words, quite 
aside from building up a file of negatives for future 
window displays, you can derive a direct cash profit 
from them. Selecting suitable legends for your pictures 
may be a bit more difficult but the more familiar 
the saying or remark, the better, and often your family 
and friends will come through with just the legends 
you need when you first show the prints. 
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If photographing animals is new to you, here are 
a few suggestions. Many of them are most amusing in 
appearance when their mouths open. To secure such a 
result have someone throw food at the animal or 
attract its attention by making unusual noises. If 
those don’t work, put yourself in the animal's place and 
try to think like it. If you see a photograph of a seal 
looking like a crooner you can be pretty sure the seal 
was waiting for a fish to drop past his tonsils and the 
cameraman caught him at the right moment. Sometimes 
the desired expression can be obtained while an 
animal is yawning but the other methods are quicker. 

Sometimes unusual pictures are a matter of chance 
but it is more likely that the photographer was ready 
and waiting and clicked his shutter at the right time 
When two animals are photographed kissing each 
other or in other acts of affection, there were 
undoubtedly preliminary movements or actions that 
indicated what was coming and the cameraman got 
the picture, rather than missing it, because he knew 
what was coming and anticipated it. That's what we 
mean by putting yourself in the animal’s place. While 
it implies patience to the extent of watching and 
learning the animal's habits, it is not without interest 

A baby duck may do a number of cute things 
but will look best when he projects his stubby wings 
though you yourself may not realize that this is the 
picture you really want because you may shoot quite 
a few others in the interim. This means that over 
shooting is better than trying to get results with a 
one-and-only shot, though sometimes you may not 


SCHEYER 


‘What did he ever see in her? 





SCHEYER 


“I was not out all night!’ 


have a choice. Photographing wild or even domestic 
animals in a zoo or in their natural habitats is 
entirely different from picturing family pets or trained 
animals. 

If you want your subject to have alert looking 
ears it helps to try a long low whistle or a_ shrill 
falsetto sound. Getting an action shot doesn’t mean you 
will always get it sharp but if it is reclly unusual a 
slight blur will be no serious detriment and will help 
to indicate action. With many animals it is a matter 
of “shooting now or never” regardless of composition, 
background, lighting or anything else. A pose or a 
particular activity has appeal and you get it or you 


This night exterior was 
“painted” with an au- 
tomobile spotlight as ex- 
plained in Mr. Avant's 
“Idea Exchange” sug- 
gestion above 


don't; it may not be repeated for days. As a rule the 
available light has to be accepted and the same will 
be true of the background but of course much of the 
latter can be corrected or eliminated when printing 
or projecting. Sometimes a strong developer will give 
a negative more punch and highlights but 
actually the tricks are few and no reliance on dark 
room techniques will help very much. What you want 
is a gleam in the eye, a twist of the head, an active 
mouth and above all 


stronger 


expression. Happy hunting! 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











USING AUTOMOBILE LIGHTS FOR 
COMMERCIAL SHOTS 
BY GEORGE D. AVANT, TALLAHASSEE, FLA. 


Often when making a window display shot of a store 
at night the photographer finds absolutely no illumina 
tion outside to bring out contours or 
what is more important still, the name of the establish 
ment. Throwing a flash or flood over the entire exterior 
produces an uninteresting, flat photograph and destroys 
the night effect. We solved this in the accompanying 


the exterior 
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WE FINALLY HAVE IN STOCK 


HEAVY DUTY WOOD 
PRINT FRAMES 


AN ALL-PURPOSE PRINT FRAME 


IN SIX SIZES The Keith heavy duty wood 
$ 5.95 print frames are made of hard 
8.95 seasoned wood with spring steel 
- clamps to stand hardest abuse 
12.95 and positive contact 
15.95 


1750 ORDER NOW! 
20x24 25.00 
Send to Dept. R for our free 
Priced Without Glass pink sheet. A listing of used 
For Shipping lenses and photo equipment 


GARDEN & WILLIAMS 


3266 W. PICO BLVD. © LOS ANGELES 19, CALIF. 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


a 


Handsome Binders 


covered in bive simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 
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illustration by using our automobile spotlight for “paint 
ing” light back and forth on the long sign for the 
entire exposure. The interior was illuminated by the 
normal ceiling lights. This picture was taken with a 
4x5 Graphic view and 127mm Ektar lens, the exposure 
being 16 seconds at F/16 on Super Panchro Press Type 
B film. In another exposure more of the exterior out 
lines of the building were recorded by alternately 
turning on the dim and bright headlights of the car 
during half the exposure. 


A CAUTION REGARDING POSTCARDS 
BY PETER KEEGAN, CRESSKILL, N. Y. 


Much has been said about postcards in recent issues of 
THE PROFESSIONAL. | myself have used postcards 
for years in notifying my customers that the pictures 
they have ordered are ready for delivery. My cards 
are always photographic and in each case feature 
a print from one of the negatives made during the 
sitting. Result: extra orders for postcard size prints. 
But — and this is important — the postcards prove so 
popular that it is not safe to mention them until the 
main order has been accepted and paid for or the cus 
tomer is likely to change her mind and substitute post 
cards for the standard 5x7’s or 8x10’s. 


The Marketplace 


(Continued from page 24 





Di Carlo Crystal Etcher Co. will send on request without 
charge eight page 3x6 folder entitled Instructions for the 
Beginner in the Art of Retouching Negatives. Clear and concise, 
this takes the mystery out of retouching and, while naturally 
no detailed treatise, will be most helpful to any photographer 
interested 


Graflex, Inc., Rochester 8, N. Y. announce availability 
limited number Special Lensboards for 4x5 Pacemaker Camera 
which will allow use of 90mm wide angle Optar lens in 
offset positions, thus permitting additional shift from lateral 
axis needed for use with this lens. Price, with light sealing 
plate, $6.25 


Willoughby’s, Inc 110 W. 32nd St., New York 1, will 
send free on request |6-page 4%x5% booklet entitled Who 
Couldn’t Be a Photographer! which includes brief, helpful infor 
mation for beginners on still, movie and stereo cameras, colo: 
photography, flash photography and darkroom work 


E. |. du Pont de Nemours & Co., Photo Products Dept 
Wilmington, Del. now have ready new High Speed Ortho Film 
specially created to meet needs of portrait and press photo 
grophers requiring speed combined with strong tonal rendition 
offered by ortho emuisions. Film is overcoated, making retouch 
ing possible without additional preparation of negative. Gives 
good separation of tones on blues and greens, desirable for 
scenic, landscape and aerial work; is particularly good for 
banquet shots. At dealers in 24-sheet packages; 2'%sx«3%s, $1.45; 
3x4, $2.05; 4x5, $2.76; 5x7, $4.33, tox not included 
Other sizes available on order 








We Pay HIGHEST PRICES 


Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 











Natural Lighting Corp. have something new in Colortran 
Enlarger Converter which increases voltage of ordinary house 
hold lamp so it may be used instead of more costly enlarger 
lamp,while at same time making it easy to produce uniform 
fine print quality even when negatives are too heavy or too 
thin. Detailed explanation too lengthy for our limited space 
but instruction folder and literature will be sent on request 


A. George Miller 


Continued from page 47 


himself he began 
catalogues, 


with photographs for 
commenced 


mail order 


next contacting advertising 
agencies, and finally concentrated on photographing 
foods beccuse that afforded him a greater chance to 
exploit his natural artistic bent and a wider oppor 
tunity to use the artist's approach to color and com- 
position. He is an ardent perfectionist who, in both 
his hobby of landscape painting and his business of 
food photography, constantly stresses that “fine touches 


‘ 


make the difference.’ 


Frederick 
Continued from page 34 


Success such as his might well tend to produce a 
conceited, boiled-shirt type of individual, but it has 
not changed Frederick. He is a pleasant looking, tall, 
blue-eyed man, soft-spoken and humorous. He does not 
rush, rather he handles all his equipment with move 
ments as precise as those of a scientist. But, while his 
approach to a picture may be analytical, his execution 
is artistic. He pays painstaking attention to details of 
make-up, dress, hairdo and lighting. Blessed with his 
innate sense of drama he does not light his subject 
merely to get a satisfactory image; he paints with light 
to interpret a character. His low key studies have a 
Rembrandtian quality; his high key pictures have the 
arresting gaiety of a bright poster, even though they 
are in monochrome. 

Not everybody 


can hope to aproach Frederick 


Freeman because not everybody has his talent, imag 


. Write for prices or send film 
7273 Santo Monica Boulevard 
Dept. 0, Hollywood 46, California 


Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel 
and photographs. 


4td 
LABORATORY 





Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ii! 











SSS WZ 


ease 
— 
ONS 


== 
=SADDS NEW BEAUTY AND PROTECTION 
ee OPIN OS Sa 
Inexpensive service to the profession assures lifetime 
protection from wear, soiling, curling — looks expensive 
and rich, yet costs as low as 10c each for Wallet Size 
(2%ax3%) 
Same Day Service Send for Free Samples and Price List 
CHICAGO PLASTIC-SEAL LABORATORY 
5129 W. FULLERTON AVE CHICAGO 39, ILI 


ae PLASTIC-SEALED PHOTOS 





The Nicest Thing 
That Can Happen 
To A Cherished 
Photo Is to Frame 


PHOTO FRAME 


Catalog available from Eastman Kodak Stores and 
Other Principal Photo Supply Distributors. 


4.5: E. OVERTON CO., South Haven, Mich. 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass 





for e difficult retouching 
problem e Dyacol 
Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new 
improved Dyacol Silver Etch . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly, lie flat, release their dyes at a uniform rate 
For inhormation and prices write, R 
Box 192. San Francisco. California 


Miracle Solution 
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Established 1874 


Sprague-Hathaway, Inc. 


Copies Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 
Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


West Somerville 44, Mass. 











Your photos and products sell themselves when 
mounted in 
POBLOCKI DISPLAY CASES. 
They will show the way to increased sales. Write 
today — 
Poblocki and Sons Company 


2159 S. Kinnickinnic Avenue Milwaukee, Wis 








ination and background of the stage and screen. But 
his experience may serve as a beacon to photographers 
in other fields who may perhaps apply their own 
basic knowledge of some other medium to their work 
with the lens. 





TOO LATE TO CLASSIFY 








‘alii 


Do your own 


@ PLASTIC BINDING 


Bind photos... albums 
right in your own studio 
Revolutionary new machines quick- 
ly, easily, inexpensively plastic bind 
photos, mounted or unmounted, 
into handsome books ... add spark- 
ling color to albums. Photos lie flat, 

turn easily. 


FREE... PLASTIC BOUND 
PORTFOLIO-PRESENTATION 


Get your personalized edition today 
... packed with illustrated facts and 
ideas, a unique, beautiful sample of 
7. modern plastic bind- 
\ ing. Gives complete 
application story and 
cost advantages for 
photographic uses. 
Here’s a wealth of im- 
| portant information 
\ absolutely FREE with- 
Jout any obligation. 
Send for it TODAY! 
GENERAL BINDING CORPORATION 
Dept. PP-10 812 W. Belmont Ave. 
Chicago 14, ll. 


ane 
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SALESMAN CALLING on photographic trade to sell high 
quality glass photo frames as side line. Commission. Lexing 
ton Glass & Mirror Works, 3236 Payne Ave., Cleveland 14, 
Ohio 10-1¢ 


MIAMI, FLORIDA — Portrait-commercial studio, established 
twelve years. Price $4,5000.00. Mr. D‘Elia, 253 N. E. 34th St 
10-1 


NEGATIVE RETOUCHER—High quality, reasonable prices l 
Dee, 1201 N. E. 149th St., North Miami, Fla 10-1¢ 


PHOTOGRAPHERS: FOR professional retouching and etching 
quick special delivery service send your work to Signe Marton, 
1114 E. Grove St., Bloomington, Ill. 10-1¢ 
HELP WANTED: PORTRAIT PHOTOGRAPHER. Unusual oppor- 
tunity and permanent position for one who can qualify Re 
toucher who can check work of other retouchers and assist with 
some sittings. Large, modern studio in 7Ist year, no cou 
pons, highest grade work only. Send recent photograph, state 
experience and salary Genelli Studios, 711 Pierce St., Sioux 
City, lowa. 10-1 
NEGATIVE RETOUCHING: Experienced and reliable portrait 
retoucher accepts orders Elsie Newman, 652 W. 163rd St., 
New York 32, N. Y 10-1 
WANTED TO BUY late model used Adams retouching machine 
Write to Harry Dutchyshyn, 2384 Franklin St., Augusta, Ga 

10-1 
FOR SALE: 12” Carl Zeiss Tessar F/4.5 in barrel; 21cm Cari 
Zeiss Tessar F/4.5 in barrel; 191mm llex Paragon coated in 
#3 Acme Synchro shutter; 12” Schneider-Kreuznach Symmar 
F/6.8 in Compound shutter; 7'2" Eastman Projection anastig 
mat F/4.5; 16.5cm Jos. Schneider Kreuznach Angulon F/6.8 
wide angle; 139mm Bausch & Lomb Tessar F/4.5 coated 
Also a 3\%x4% National one-shot color camera, 36 film hold 
ers, many extras, several custom built studio speediamps 
custom built photo chromoscope 3%x4%. Very reasonable 
Henry Nienhaus, 151 W. 51st St., New York, N. Y 10-1¢ 





HELP WANTED 


The insertion of an advertisement under ‘'Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 











EXPERIENCED PHOTOGRAPHER: Printer, portraits, weddings, 
commercial Griggs Studio, Bartlesville, Okla 10.1 





uniform, ¥ 
high- 
intensity | 
lighting 


ADAPTA-LITES 


FOR STILLS, Model A16 (shown) 
with 60° beam 
BR3 Base extra 
FOR MOVIES, Model A18 gives 4 more 
light in a 40° beam 
$4 (10% ft.) Stand... 





Smooth action with new 
type swivel. Long service. 
Reflectors nest compactly for carrying. 
For No. 4 Flood, 
1,000-watt K 3200° Lamps, or Flash. 


Send for FREE Catalog A10. PA 


JAMES H. SMITH & SONS CORP. 
mudodionc.,. 


WE CAN SAVE YOU MONEY!! 


use all or @ porticn of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 

“The Photographer’s Finisher’’ 


oe Preise excep AeA 

















IT’S WISE 


—to pick a product with a reputation. | 


— forty-six years of satisfaction to professional photographers 
have proved Probus safe for — sinks — trays — tanks and 
other work-room receptacles. 


WOLFF & DOLAN 2? salen s 


Francisco 





MAKE A 


PAINLESS QUANTITY 
on ‘PRINTS 


Don’t turn down quantity print orders. Let US do them 

for you at a price that will show a handsome profit. 

Service and quality guaranteed. Typical prices: 
5x7 8x10 Write for samples and 


¢ let, ice li 
250. . «b6Yacea. Yea. rose raga ay hella 


you're ready to quote 
500. . 6cea. 8’c ea.] on the first sample job 
POST CARDS 


that comes along. 
1M $24—5M $22M KIER PHOTO 
SPECIAL SCONE 


SERVICE 


Dept PR 1265 West 2nd Street 
Cleveland 13, Ohio 


PHOTOGRAPHERS 


HAVE YOU A 
BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs in any one Contest 

. Entries must not have been published or 
exhibited before. 
Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 
Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 
Entrant’s full name and address must appear 
on back of each photograph. 
Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


TWELFTH CONTEST 
CLOSING DATE is December 15, 1953 


FROM ENTRIES RECEIVED between September 
16, 1953, and December 15, 1953 the judges 
will select Blue Ribbon Photographs for February 
March and April. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 


LET’S HAVE YOUR ENTRY 


—WNOw! 
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ing from us. 


519 Caxton Building 


Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as o service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library. 


By Robert C. Cleveland 

COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 

COMPOSITION IN PICTURES 

By Ray Bethers 

16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
ADVANCED PHOTOGRAPHY 

By Andreas Feininger 

WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 

CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 

By Fred Archer 

PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 

CHILDREN BEFORE MY CAMERA 

By Adolf Morath 

PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 

OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEL 

By William Mortensen 


[] FLASH IN MODERN PHOTOGRAPHY 


By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 

CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


(in Ohio, add 3% for state sales tax.) 


(_] ARCHITECTURAL PHOTOGRAPHY OF HOUSES 


$7.50 


6.00 


5.50 


5.00 


7.50 


5.00 


495 


Charles Abel Incorporated 


Cleveland 


15 


Ohio 
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Equip With ARKAY! 


Arkay Professional Dryers 


For professional results 


in drying Matte and 
Glossy prints. 5 minutes 
does it! Full Price $48.95. 
UL Approved. Model 
A-24 (20''x25"). Dries 48 


8x10 s.w. prints per hour. 


Send For Catalogue PR-1 


ARKAY CORPORATION 


1572 South First St., Milwaukee, Wisc. 








COMMISSION SIDE LINE salesman calling on 
trade to sell the new Picframe adjustable frame, 
photo up to 27” Choice territories open 
3390 - 26th St., San Francisco 10, Calif 


photographic 
which fits any 
Co 
10-1« 


Picframe 


MAN OR WOMAN—Good photographer wanted who can re 
touch or color or both Finest studio and equipment, air con 
ditioned Mild winters Don’t misrepresent Cc. S. Malone 
1213 Noble St., Anniston, Ala 10-1 


SALESMAN: REPRESENTATIVES with following amongst photo 
studios to represent established manufacturer of quality metal 
photo frames and decorative novelties. Also carried by de 
partment stores, gift and frame shops Excellent opportunity 
Write H-42 care this journal 10-1 


PHOTOGRAPHER EXPERIENCED in printing and portrait camera 
work Top salary permanent position, paid vacations, regular 
hours, established studio Write or phone full details to 


tl W. Noeg'le, Box 184, Bismarck, N. D 10.3 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











MANAGER-PHOTOGRAPHER, 
change, preferably Midwest or West. Dependable, 
sonality, excellent workmanship — bridals, candids, portrait, 
school yearbooks, school contacting, groups, latest promotional 
ideas. Desire connection with a quality photographer with oa 
good reputation preferably in small city. Married, will consider 
man and wife arrangement, wife topnotch sales person. Excel 
lent references. Write M-36 care this journal 9-2 


FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
Our highly efficient production methods enables us 
to offer this service at relatively low cost 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


eight years experience, desires 


good per 


RePaie 
PRICES 


@ For Sale: 
Holders 
Bellows 


Hoffman Professional Camera Repair Service 


18 Montieth St. «© Bklyn 6, N. Y. 





























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


CONIACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK «.. ai. sisi. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


“ser ~6~ DEVOLITE CORP. ™:" 





























Engineered by Professionals 
... Preferred by Masters 


* 


Each Photogenic Individual Speed Lite 
has a Power Supply Unit of 100 watt- 
seconds capacity with 50 watt-seconds avail- 
able for low intensity. Each unit mounted 
on Air Cushioned stand base moves easily 
—unencumbered by heavy cables. 


al 


Elimination of top-heaviness permits use 
of barn doors and other accessories. The 
electronic triggering system flashes several 
units simultaneously from one power source 
by means of electronic phototubes. 

All Photogenic Studio units illustrated 
use FT-403 G.E. Flashtubes and 60-watt 
T-6%_ Modeling Lamps. 

For further information see your leading 
local photographic equipment supplier... | 
or write to: 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 
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CHRISTMAS PHOTO 
GREETING CARDS 


For Christmas Prolite 


The John Byrnes Company, Inc, 
is proud of this new Christmas line. 
It's New. It's Different. 

The covers are printed in attrac- 
tive Christmas colors. The inserts 
have two thin neat lines bordering 
the cutouts. The cutouts come in 








“—] oval, and oblong. 
| Each style is packed 25 to 
| a Box including Envelopes. 
For prints 21%4 x 314 and 
3% x 41%. 




















PHOTOGRAPHER AND WIFE receptionist would like to obtain 
steady position with reliable concern, preferably in the south 
west with a studio on a military base. Write W-44 care this 
journal. 10-1c 


EXPERIENCED PHOTOGRAPHER desires to locate in Rocky Moun- 
tain area of Colorado. All around man — operator, retoucher, 
DR technician Capable manager In middie forties, sober 
habits Bolger, 586 Undercliff, Edgewater, N. J 10-1c 
TOP FLIGHT operator, also experienced as plant manager and 
head printer, desires change Only interested in quality por 
trait camera work or plant managership. Write C-86 care 
this journai 10-1 


RECEPTIONIST — COLORIST — retoucher — artist — photogra- 


pher wants work in high quality studio, southwest or south 
preferred Write J-19 care this journal 10-lc 


OPPORTUNITY WANTED: Have seven years operating wedding 
studio. Would like position to learn other phases of photogra 
phy Write N-46 care this journal 10-3c 


JOHN BYRNES CO. _INc. Photographic Mountings 


SO LYMAN SIREET, SPRINGFIELD; MASSACHUSETT. 








STUDIOS FOR SALE 


STUDIO FOR SALE or will take someone versed in genera! 
photography who will take over well equipped studio and 
learn the portrait technique from older professional who must 
quit Excellent future, assured income to start. Easy terms 
Write fully Box 434, Encinitas, Calif 10-1 


PENNSYLVANIA STUDIO—Newly remodeled Ideal for couple 
Must be able to handle large school contract One owner 15 
years Will accept any fair offer. Write M-39 care this journal 

10-1 
PORTRAIT STUDIO, modern, ground fioor Good business. 
Excellent opportunity for younger man. Illinois. Write H-41 
care this journal 10-1 
GROUND FLOOR, modern, fully equipped, reasonable rent, 
good location and business established 20 years. Owner leav 
ing state. $3750.00, an outstanding bargain Act now Im 
mediate possession J. R. Benes, 409 Main St., Watertown, 
Wis 10-1« 








PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. « » @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pu’ tix OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











LOW PRICED SCHOOL & CLUB FOLDERS 


PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 


ALB Musical, Non-Musical, 
Wedding, Baby, STEREO 
JOSEPH ROBIN 
262 W. 22nd Street. New York 11, N. Y., WA. 9-5044 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 


Organizations Dates City Headquarters For Information 
Hotel Write 


Panhandle Prof. Oct. 24-25 Amarillo, Texas Herring Mrs. Olga B. Eldridge, Sec., 
Photog. Assn. 109-11 W. 9th St., Amarillo 





Prof. Photog. Assn. Jan. 31- New Orleans Monteleone Donald D. White, Sec., 705 
of Louisiana Feb. 1, 1954 Virginia Ave., Bogalusa 





Arkansas Prof. Feb. 13-15 Fort Smith Goldman Don Winters, Sec., 
Photog. Assn. 2605 Kavanaugh St., 
Little Rock 





Photog. Assn. Feb. 28-Mar. 2 Lansing Olds Frank LeClear, Sec., 
of Michigan 508 Hollister Bldg., Lansing 





Ohio Prof. Photog. Mar. 7-9 Columbus Deshler- James R. Israel, Sec.. 9 W. 
Assn. Wallick High St., Mount Vernon 





Prof. Photog. Assn. Apr. 4-6 Pittsburgh Roosevelt Frank A. Gradler, Exec. Sec., 
of Pennsylvania 701 Main St., Mount Pleasant 





Arizona Prof. Apr. 25-26 Phoenix Mrs. Byrl Waller, Sec., 
Photog. Assn. 331 W. Washington St., 
Phoenix 





Southwestern Apr. 25-27 Fort Worth, Texas Bob Easton, Sec., Box 946, 
Photog. Assn. Texas Muskogee, Okla. 





Ontario Society May 3-5 Niagara 
On 


Falls, General Brock Ken Poste, Pres., 364 Dundas 
of Photogs. . 


t St., Woodstock, Ont., Canada 





Prof. Photogs of May 16-18 Des Moines Savery Julius Stern, Sec., 
Iowa Shenandoah 





Prof. Photog. Assn. July 9-12 San Francisco Palace Henry L. Newman, Sec., 
of California 5761 - 64th St., Sacramento 














SOUTH’S FINEST, air conditioned, big place downstairs. Kodak PORTRAIT STUDIO good equipment, Photogenic speedlights 
finishing plant and fine portraits. $25,000. Heart and age, Ground floor, good town and trade area Grenell Studio 
reason. Write H-40 care this journal. 10-1¢ Larned, Kans. 10-1 
MODERN GROUND floor combination studio and gift shop 
Best downtown location in Rockford, illinois, 125,000 population RETOUCHING AND COLORING 
—highly industrial area Wonderful opportunity Price 
$15,000.00 fully equipped, $7,500.00 down, balance to be 
arranged Write or call M. Kobrin, 802 Broadway, Rockford, 
iil. Phone 2-7711 10-1« 


PHOTO STUDIO—Ohio county seat town 18,000, in area of 
city hall, library, high schools, churches Established 20 
years, well known. Buy this bargain at $11,000.00. A. Koryta, 
Inc., 253 The Arcade, Cleveland, Ohio 10-1«¢ 


PORTRAIT COMMERCIAL, well equipped, ground floor. Town AD C0 OR 
of 16,000. R. Walsh, 378 Main St., Beacon N. Y 10-1¢ 2 
HIGH CLASS portrait and commercial studio in Florida. Won- FOR COLOR IN 


derful opportunity for man and wife. $5,000.00 will handle 
or would consider partnership with highly experienced all ° 7 
around person Write—Photography of Distinction, 1466 San QUANTITY ! 1 
Marco Bivd., Jacksonville. 10-1 HI-QUALITY! LOW PRICES! 
WRITE FOR NEW PRICE LIST. Ad Color can't 
be beat for price or quality i 
from 1 to 2000. True 
DISPLAY a ich, photeeraphie quality. Ou ms 
TRANSPARENCIES | 2°2°°%* #ives ws unmatched coloe control 
fe can correct y« arency. Approval 
AND proofs submitted. Sa tion, fast service 
guaranteed. Ad-Color value proven by na- 
COLOR tional firms. (One Ad-Color Display Trans 
PRINTS parency increased sales as much as 350%!) 


Our prices are eye-openers—WRITE TODAY 








EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, Ill. HArrison 7-2446. 4-tf 


1 quantities 





AD COLOR Corp, 650 S Arroyo Parkway, Pasadena 1, California 
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We Work! Biiiioeno. 


Completely Overhauled 


You Breofri! One Price — No Hidden Extras 


10 Days Service 
All Work Guaranteed 


Faced with a difficult copy or res- Any size up to 5x7—$1.75; 8x10—$2.25; 


toration, many a photographer 11x14—$3.00; 12x20-—-$5.00. New Slides 
passes up what would have been 4x5, 5x7—75c each; 8x10—$1.50 each. 
a profitable order. Much worse, a 


probable customer for his regular NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s S N T. 
work goes to some one else. t. Mary’s St., San Antonio, Texas 








Such jobs, as well as all types of COLORING — PRINTING — RETOUCHING. Quality guaran- 
color work, such as miniatures, oil teed. We have served the professional photographer since 


ga k , pray 1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-tf 
y satches ¢ > > > 

paintings, sketches an the Ike, are QUALITY RETOUCHING for the discriminating photographer 
our specialty. Our low prices make Prompt and efficient service. Atlanta Studio of Retouching, 
,»0ssible mark-ups of 100% up OE EB = 

f . k / P- QUALITY RETOUCHING. Good service; reasonable rates. George 
Klein, 52 Piquette, Detroit 2, Mich 9-2c 

CUSTOM RETOUCHING for the professional photographer. Per 

Instead o; closing your door to dollars, sonalized attention. Skillful corrections. Send sample and state 
write ) n . »Y » | requirements. Planet Retouching Service, 89 Sigourney St., 
ite for our ne illustrated price list i a. males 6, Cn 9-3: 
PORTRAIT NEGATIVES retouched, 10c up Box 288, Water 
Valley, Miss 10-3< 


Oil COLORING for studios, 8x10, 75c; 5x7 or smaller, 50c 


THE WALTER GAEHLER CO. Send trial photograph Joan Plekkenpol, Shakopee, Minn 


10-1¢ 
510 S. Clinton St Syracuse 2, N. Y PHOTO COLORING, prompt service. Will color one of your 


prints as sample Della Cullen, 2001 Faymont Ave., Man 
hattan Beach, Calif 10-1¢ 
FYERYTHING mx PH OTOGRAPHIC PROFESSIONAL RETOUCHING services rendered reasonably year 

2 Ih around. McHenry Studio, 334 13th Ave., Green Bay, Wis 


10-1c 
New aatre, Fine Grain Developer RETOUCHING ETCHING, fine grain, perfect modeling for 
PROMICROL your portraits by newly improved method Located well for 
quick, dependable service to high class studios Write imme 
DEVELOPER REPLENISHER diately. John Thir, 504 E. Weidman St., Lebanon, Pa 10-1¢ 
600 cc (20 oz.) $1.10 2% titre (90 oz.).....$ 4.85 


950 cc (32 oz.) 2.00 10 titre (2-1/5 gal.) 10.75 EXPERT OIL COLORING by hand Your studio prints in beau- 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 tiful, clean finish, 8x10, $1.00; 5x7, 75c Reliable, prompt 


: mail service Request price list Lillian Hill, 812 Riverside 
Send for free specimen copy of our monthly magazine Dr. New York 32, N. Y 10-2¢ 


SNAP SHOTS containing bargain lists. 


and see what you are missing 





DISCRIMINATING PHOTOGRAPHERS | attention! Photographs 
painted in heavy or transparent oils Price lists available 

ad athryn dwards, n ace, Miami " a 
GEO. INC. C E 9302 N. W. 2nd Pl 38, FI 
10-1¢ 


57 East 9th Street New York 3, N. Y. THREE DIMENSIONAL coloring — to enhance the grace and 
beauty of your prints Executed in heavy oils, light oils, 
pastels, tints Elizabeth L. Carver, 155 West Main St., Ben 
nington, Vt 10-1 


The Famous HARRISON 
PRINT -IN BACKGROUNDS 


are still available. Full details on request. 


Phot-O- Chrome We also offer the finest 


“Sparkling Color” “Matte Finish’ OIL COLORING 


Prints Prints 
on canvas or paper. 














Write for prices. 
CLEVELAND COLOR SERVICE 
3974 East 131st Street Ss. HARRISON 


Dept. P.P. Cleveland 5, Ohio 167 Pinewood Place Teaneck, N. J. 
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Professional Dealers Who Want Your Trade 








AKRON, OHiO—Metzger Photo Supply 
Main Street; 52 East Mill Street 


ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street 


AUSTIN 21, TEXAS—Capital 2428 Guadalupe 
Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


Co., 1091-3-5 South 


Photo Supplies, 


Inc., 309 North 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 
CHICAGO 2, ILL.—Eastman Kodok Stores Co., 133 North Wa 
bash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply 
Street. 
CHICAGO 6, 
Street. 
CINCINNATI, OH!O—Eastman Kodak Stores, Inc., 27 West 4th 

Street. 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
_ Street, Box 1710. 


Co., 27 East Adams 


ILL.—Norman-Willets Co., 316 West Washington 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 
fornia Street. 
INDIANAPOLIS 9, 
_Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, Inc 
Street. 


tos ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 
Milwaukee Street 


1635 Cali 


IND.—The H. Lieber Company, 440 N 


, 1010 Walnut 


745 North 


MINNEAPOLIS 2, 
South 5th Street 


NASHVILLE 3, TENN 
Street. 

NEW ORLEANS 9, 
Street. 

NEW YORK 17, N. Y 
| East 43rd Street 

NEW YORK 10, N. Y.—Medo Photo Supply 
910 Broadway 

NEW YORK, N. Y.—E€astman Kodak Stores, Inc 
Street (Off Fifth Avenue), New York 

NEW YORK, N. Y George Murphy, Inc., 

NEW YORK, N. Y Willoughby’‘s Inc., 

PHILADELPHIA 7, PA.- 
nut Street 

PITTSBURGH 22, PA.- 
Street. 

PITTSBURGH 22, PA Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 


MINN Eastman Kodak Stores, Inc 114 


—~Geo. C. Dury Company, 420 Union 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


Grand Central Camera Exchange, Inc 


Corporation, 


902 
, One West 39th 
tS, MN. 

57 East 9th Street 
110 West 32nd Street 
1020 Chest 


Eastman Kodak Stores, Inc., 


Eastman Kodak Stores, Inc., 606 Wood 


SAN ANTONIO, 
nue E 


SAN FRANCISCO, CALIF 
Street 
SEATTLE, 
Avenue 
SYRACUSE 2, N. Y 
Warren Street. 
TOLEDO, OHIO—George | 


WASHINGTON 1, D. C 
Street, North West. 


TEXAS—Southwest Photo Supplies, 403 Ave 


Eastman Kodak Stores, Inc., 216 Post 


WASH Eastman Kodak Stores, Inc., 1319 Fourth 


Francis Hendricks Co., Inc., 


339 South 


Kohne, Inc., 602 Summit Street 


Fuller & d’‘Albert, Inc., 815 Tenth 


WASHINGTON 4, D. C 
Avenue, North West 


Brenner Photo Co., 933 Pennsylvania 








COLORING TRANSPARENT 
print. Edith Kooken, 


and heavy 
17635 Trinity, 


Send 
Mich 


oils 


Detroit 19, 


sample 


10-1 





MISCELLANEOUS 


FINEST PORTRAIT lenses 
quartz Kalosat F/6.3, 
able. $30.00 each 
wick, N. J 





ever made A few 
F/4.5, focal length 11%", 
Josef Herz, 218 Seaman St., 


soft focus 
lenses avail 
New Bruns 


10-1¢ 


FOR SALE—5x7 Home Portrait Graflex, revolving back, $175.00; 
Eastman all metal 8x10 Commercial camera, $185.00; 11” 
Verito F/4 Studio shutter, soft focus lens, $60.00; 8x10 Ansco 
Studio outfit (mahogany finish), $250.00; 5x7 Omega auto 
focus with two lenses, $250.00; 5x7 Elwood SP2 (large hood) 
gray, $75.00; 16%” 11x14 Goerz Dagor (Berlin) £F/7.7, 
$195.00; 11x14 Century View camera, three holders and 
Packard shutter, $79.50; 12x20 Korona Banavet camera with 
one film holder, $100.00; Pako Economy glossy dryer, seamless 
drum, gas heat, $365.00; Eastman dry mounting press, $105.00; 
Eastman professional drying cabinet, $185.00; 12” B&L Tessar 
F/4.5, Compound shutter, $74.50; 8x10 Deardorff commercial 
camera with Zeiss Protar convertible lens, Universal shutter, 
$365.00; 14% Goerz Dogor F/7.7, black barrel, $155.00; We 
are in need of: 8x10 Elwood Enlargers, 9” and shorter soft 
focus lenses. Mid-West Photo Supply Co., 27 E. Adams St., 
Chicago, Ill 10-1 


PHOTOGRAPHS IN QUANTITY — 
each. Postcards —- mounted blow-ups, etc. Our reproductions 
guaranteed os good or better than your original. Don't turn 
down qucntity orders. We do the work you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-1 


8x10 giossies as low as 5« 


THE ART OF BROMOIL PRINTING 
Kinley. | have been reliably informed 
booklet, though printed in 1933, 
practical works on this subject, 
entire balance of the edition 

in currency, 

Charles Abel, 


AND TRANSFER, 
that this 
is one of 


by M. Me 
little 26-page 
the best ond most 
and have therefore acquired the 
send me 50« 
be sent promptly, 


15, Ohio 


If you want a copy, 
not stamps and it will 
519 Caxton Bidg., 


postpaid 


9-+f 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices 
because at these prices they won't last long 


Cleveland 


Write at once 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave Toledo 6, Ohio 








and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that 


Speeds up sittings — Permits more presentable proofs —- Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED. Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Twenty cents (20c) per word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning ovr 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, 
Charles Abe! Incorporated, 
Ohio 


Deposit 


and address correspondence, to 
519 Caxton Bidg., Cleveland 15, 








ELIMINATE 
negatives, 


SPOTTING Dustiess carriers for 5x7 and 3%x5 
$19.95 Fact, 1005 Olive, St. Louis. 10-le 
ZINC PHOTO engravings. 6 square inch only $1.80. Quality 
work. Write for price list. Miller-Hoiles Studios, P. O. Box 
894, Alliance, Ohio 9-2 
PHOTOGRAPHERS—TELL TV 
automatically. Bridgamatic 
for itself Reversal, 


stations you process movie film 
develops and dries quickly. Pays 
negative/positive, microfilm models avail- 
able Reasonably priced Dept. PP — SOS Cinema Supply, 
602 W. 52nd St., New York 19, N. Y 10-3 


PHOTOMOUNTS DIRECT from manufacturer No middiemen 
3x5 folders $3.00/100; 50 free on 1,000 orders Discounts 
to 10% F.O.B. here Free samples, price list Most sizes 
in stock. Penn Photomounts, Glenolden, Pa 10-3c 


EXPERIENCED PORTRAIT studio operator desires to invest money 
as a limited partner with a capable man desirous of operat- 
ing his own studio and who has some investment capital Write 
B.54 care this journal 10-1¢ 
ENLARGING, COLORING, 
lowest prices Sixteen years of service to the profession 
Colonial Portrait Service, 346 Gregory Ave., West Orange 
N. J 10-2 


retouching copies Highest quality, 


SCHOOL PHOTOGRAPHERS! Our quality Wallet Photos make 
it easier for you to get school contracts. Our price in quantity 
as low as $2.85 per hundred, makes it cheaper for you to 
let us make them than to do it yourself. As old portrait photo- 
graphers we know portrait quality and flesh tones. Be ready 
when school starts. Write today for samples and prices. Kehres 
Studios, 2112 Lee Rd., Cleveland 18, Ohio. 9-5 





WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2'x3'2 
prints for you. On double-weight paper from any size nega- 
tive to and including 5x7, In lots of 24 or more, for oniv 
3%ec each. 


MARCHION PHOTO SERVICE, Fostoria, onic 











“NATCARDCO” 
PHOTO MOUNTINGS 


Write for Catalogue 
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WE ABSOLUTELY guarantee the Easomatic 
method, used with your present equipment, 
production 25% or more Inexpensive, 

Write for literature. B.M.D. Mfg. Co., Lakeview, Ohio 10-1¢ 
STUDIO WANTED: Well qualified professional would like to 
purchase an established and going studio. Describe fully and 
price. Write T-51 care this journal 10-1 
FOR SALE—U.S. Cam-O school camera and lights Complete 
outfit of case and background — $150.00. Waltz the Camera 
Man, Canton 1, Ohio 10-1 


WANTED—K-17, with 12” lens and Venturi tubes, also 8x10 
Elwood (late mode!) Address—7827 Harrington Ave., Dayton 
5, Ohio 10-1 


easel multiprint 
to speed up print 
10 days free trial 


BIG SALE. Real bargains. All goods sent on 15 day trial and 
money refunded if not satisfactory 11%" Wollensak Verito 
lens in Studio shutter, F/4.5, $60.00; 15” Carl Zeiss Tessar 
F/6.3 in barrel, like new, $160.00; 20” Aldis aerial lens F/5, 
like new, $95.00; 16%” Voigtlander Heliar F/4.5, $200.00; 
19” Heliar F/4.5 in barrel, $250.00; 14” Gundlach portrait lens 
F/4.5 in studio shutter, like new, $75.00; 16” Wollensok Vitax 
portrait lens F/3.8, $75.00; 10'2” Turner-Reich, new, F/6.8, in 
Acme shutter, $135.00; in synchro shutter, $155.00; 19” Goerz 
Artar, new, in barrel, $190.00; set of four Krauss Zeiss Protar 
lenses, focal lengths from 7” to 19”, perfect $200.00; 10” 
Carl Zeiss Planar F/4.5, $150.00; 9'2” Carl Zeiss Protar 14”, 
19” in Acme shutter, $125.00; 12” Bausch & Lomb IC Tessar 
F/4.5 in barrel, $100.00; 12” Wollensak Velostigmat F/4.5 in 
Studio shutter with diffusion device, $75.00; 21” Cooke Apo 
Process lens F/10 in barrel, $175.00; 12” Carl Zeiss Tessar 
F/4.5 in berrel, $135.00; 12” Ilex Paragon F/4.5, new, in 
barrel, $150.00; 12” Goerz Dagor F/6.8 in barrel, new, 
$175.00; 10” Bausch & Lomb IC Tessar F/4.5, new, coated, 
$135.00; 10” Ilex Paragon F/4.5, new in barrel, $105.00; 
12” Turner-Reich triple convertible in shutter, $125.00; 18” 
Dalimeyer Stigmatic convertible, F/6, Waterhouse _ stops, 
$100.00; 8%" Schneider Xenar F/4.5 in Compound shutter, 
$80.00; 16” Carl Zeiss Tessor F/4.5 in barrel, $200.00; 12” 
Cart Zeiss Protar 19”, 24” in Compound shutter, $180.00 
Hundreds more State requirements. Send for new list of 
lenses. Fifty years without a displeased customer Joseph 
Smith, 735 Fulton St., Brooklyn 17, N 


FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100°o 
also 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


VUES for FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART. SUPPLY COMPANY 
260 GARNETT ST., ATLANTA 3, GA. 























Books We Think 
You Should Haue 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered epinion, they 
will be a valued addition to a studio's reference library. 


(] ANNUAL PHOTOGRAPHIC 
MARKETPLACE — 1953 

(_] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 

(] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 

(_] PAINTING WITH LIGHT 
By John Alton 

(] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 

() BETTER COLOR MOVIES 
By Fred Bond 

(] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 

[J] HOW TO PAINT WITH AIR 
By Frank J. Knaus 

(] PICTURE FRAMING 
By Edward Landon 

(] DEVELOPING 
By C. I. Jacobson 

[_] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 

(] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 

(] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 

[J] PHOTO OIL COLORING 
By Lucille Robertson Marshall 

(] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 

(] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 

[] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 

() TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 

[J COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building 


Cleveland 15, Ohie 


PHOTO-LAB-INDEX 


(CLOTH BOUND EDITION) 


Known as the 
photographers’ Bible 


Vieyaieiete 





Authentic — Concise — 
Timely. 








i \t 
| 





"OR SOO 
\ 


Largest single 
reference book and 
data published 








The answers to your 
photographic questions 
at your fingertips. 


Mail orders filled. 
Add postage. 


Originally priced $10.95 


110 West 32nd St. 
113 West 31st St. 
New York 1, N.Y. 


WORLD'S LARGEST CAMERA STORE — LOngacre 4-1600 








PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
2 Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 








COLORING 


beauty of your prints. Executed in heavy oils, 


155 W. Main St. 








DIFFERENT 
Three-Dimensional 


to enhance the grace and 


light oils, pastels, tints. Write for details. 


ELIZABETH L. CARVER 


Bennington, Vt. 
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Professional 
Photographer 


October 
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JUDGE 
FOR YOURSELF 


re available 


Holson 


‘ Binders 
"a \_ >> 


HOLSON BINDERS. INC. 762 WYTHE AVE., BROOKLYN 11, N. Y. 


Canadian distributor: Anglophoto, Ltd., 167 St. Paul St., W., Montreal, P. Q. 
Hawaiian distributor: Movie Supply of Hawaii, Ltd., 1354 Kapiolani Blvd., Honolulu 10, T. H. 
68 
Professional 
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pictu re 


problem ? 


Correct rendering of flesh tones ... high- 
speed pictures with poor light... fine grain 
for maximum enlargement... photoflash or 
electronic-flash pictures... color-separation 
work ... black-and-white continuous-tone 
or line copies... infrared pictures... there's 
a Kodak Professional Film to fill your hold- 
ers and meet your exact needs. Ask your 


Kodak dealer. 


Kodak Super Panchro-Press Film, Type B 
Kodak Super-XX Panchromatic Film 
Kodak Tri-X Panchromatic Film 

Kodak Portrait Panchromatic Film 

Kodak Panatomic-X Film 

Kodak Ortho-X Film 

Kodak Super-Speed Ortho Portrait Film 
Kodak Super Ortho-Press Film 

Kodak Commercial Film 

Kodak Commercial Matte Film 

Kodak Commercial Ortho Film 

Kodak Contrast Process Ortho Film 
Kodak Contrast Process Panchromatic Film 
Kodak Infrared Film 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 








ANNOUNCING...KODAK MASTER CAMERA, 8 x 10 


Rugged, lightweight, versatile, and 


amazingly compact... here is a camera 
that’s taken five years to design... to 
meet the exact requirements of the pro- 
fessional photographer. 

With the exception of the bellows and 
plastic knobs, the camera is all metal for 


ruggedness and for unvarying precision 


Bellows extends to 28 inches 
... folds to 2 inches. 


Front rises 4”, falls 2%", 
tilts 30 , swings 20 , slides 
(right or left) 2%”. 


. aluminum for lightness with strength. 

It has the widest range of adjustments 
ever incorporated in an 8 x 10 camera. 
Folds to a compact 1242 x 13% x 4% 
inches without removing the lens (if lens 
is no larger than a 12-inch Kodak Ektar 
Lens in a No. 4 Ilex Shutter). 


See it at your Kodak dealer's. 


Back tilts 30° forward or back 
—swings 12 right or left. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 














